PORTFOLIO

SHEN ZIIING



Contents
4.Prototype & Material Experiment

4.1 Repair Technique Experiments 22
Why Repair? 3 4.2 Wool Material System Analysis 23

: 4.3 Product System & Making 25
Project Statement 6

S.Digital Online Website Design

Aims & Objectives 7
5.1 Landing Page Iteration 28

1.Research Phase 5.2 Brand Story Page 31
1.1 Theoretical Context 8 5.3 Material Gallery 36
1.2 Brand Case Studies 10 5.4 Fluffy Hug Interaction 40

5.5 Purchase Mechanism & Critique 47
2.Concept Development S .

, 5.6 Residents Page & Glitch Effect 356
2.1 How Repair Enters the Brand System 12

2.2 Speculative Timeline 13 6.0utcome
3.Brand Development 6.1 Welcome Page 58
3.1 Brand Structure & Core Paradox 15 6.2 Brand Story Page 61

Stakeholder Mapping 16 6.3 Material Gallery 63

3.2 Narrative Structure & Critique Mechanism 17 6.4 Flutfy Hug 64

Origin in Previous Work: Shedding 20 6.5 Purchase 65

3.3 Four Critical Brand Stories 21 6.6 Residents 66

7.References 67



Why Repair?

My exploration of repair did not begin with fashion, but with heritage
conservation.

In my previous work, we restored artifacts to preserve the continuity of
culture, art, history, and technology.

One key concept in conservation is preventive protection:

we cannot stop deterioration — we can only slow it down through material
and environmental care.

This idea of slowing down became central to my understanding of repair.
Repair is not about returning to the origin, but coexisting with time and
decay.

‘Shedding’ emerged from this belief —
a textile experiment that delays replacement and redefines repair as both
structural and emotional continuity.

This project extends this thinking critically:

when “slowing down” is rebranded as “renewal,”

the meaning of repair collapses — and softness becomes another form of
violence.



Nowadays, many brands package “damage or mending" as part of high-end
fashion, encouraging consumers to "consider damage as beauty". However,
behind this visual trend, there 1s often a cover-up of their evasion of i1ssues such

as material selection, labor, and overproduction.

BALENCIAGA



If repair becomes a brand language,

where will its future go?



we know what repair once promised — continuity, care, and culture.

LuxStitch reveals contradictions through tenderness,

turning softness into a new language of power.

Repair, once a caring and sustainable practice,

has now become a visual symbol and emotional performance to be consumed.

Project

Statement Here, repair has lost itself.

It no longer continues — it only renews at speed.

In this project, | critique the mechanism through which repair becomes a marketing
tool—shifting from sustainability to a cycle of emotional healing. sustainable identity

and accelerated consumption.



Aims & Objectives
Research Objectives

1.Analyze how contemporary brands transform "repair" from a

practical act into a visual design language and fashion trend.

. 2.Explore how the process of restoration aestheticization distorts
Research Aim | | | S
the practical meaning of restoration, transforming it from a

sustainable behavior into a consumption symbol.

This study aims to critically reveal how contemporary

fashion brands aestheticize and commercialize the 3.Study how consumers establish a "sustainable identity" and
originally sustainable ’repair’ behavior, emotional identification through fashion products with
and explore how this transformation affects consumers' restoration symbols.

emotional identification and understanding of sustainable

fashion 4.Criticize and repair the possible greenwashing phenomenon that
may result from being incorporated into brand business, as well as

its weakening of genuine sustainable practices.

5.By constructing a fictional brand case, simulate how a brand can
achieve this symbolic transformation through the restoration of

narrative, product system and sales language.



1. Research Phase | -
The most common content in traditional

such as restoring damaged clothes to their

original state through patching or sewing.

For aesthetic purposes, some techniques are
used to enhance visual art, such as sashiko in
Japan and embroidery in China.

resource: Chinese Embroidery
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resource: Pinterest
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resource: Collingwood-Norris


https://uk.pinterest.com/collingwoodnorris/

This page depicts the changing significance of restoration in three stages - from practical sustainable practices to aesthetic language, and finally to symbolic tools of

luxury brands.

As shown on the previous page, traditional repairs emphasize lifespan and the care of materials; However, there are also some restorations that emphasize elaborately
crafted textures; Some artists convey the repair and healing of emotions through visual art that simulates restoration.

In contemporary fashion, such visual cues are further abstracted as symbolic capital, detached from sustainability and transformed into brand strategies.

Repair in Sustainability Discourse

The Aestheticization of Repair
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From Sustainability to Symbolic Capital

resource: Mittan

... Repair is regarded as a core approach in the
fashion industry to extend the lifespan of
clothing and reduce resource waste (Niinimaki
and Durrani, 2020).

resource: Claire Benn

...Linking personal expression with fashion
sustainability through mending and exploring a
new fashion culture through visible mending
traces (Ohlsson, 2022)
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resource: Louis Vuitton 2020 Fall Menswear

...... it is necessary to change consumers'
perception of such marks by means of materials
and aesthetics, and start to think about how to
join hands with business to introduce this concept
more widely into the fabric market (Ravnlgkke,
2024)



Balenciaga uses processes such as wear

treatment, burrs and layered splicing , ,
, , , Diesel presents the visual language of
It presents the visual impression that the ,
, restoration through forms such as
clothing has been restored or used for a , , , ,
reconstructing denim, frayed stitching, and

long time. : :
textile waste devices.

This intentional The traces of wear and tear and recombination
presentation of "wear and are transformed into the design features of the
tear" and "imperfection" brand.

It reflects the brand's A new connection has been established
focus on the authenticity between industrial materials and
of materials and the contemporary fashion aesthetics.

"time-use" relationship.

(Balenciaga, 2022)

(Diesel, 2025)

These brand's representative designs over the past decade have incorporated elements such as stitching, patches, and

1. Research Phrase
1.2 Brand Case Studies

waste utilization into the design language, they using different way to illustrate the 'imperfection' asethetic, and

integrate the traces of repair into contemporary craftsmanship and narratives.

Louis Vuitton introduced restoration-inspired visual symbols in some of its
collections.
Such as patchwork decorations, reconstructing cut lines, etc.
Combining precise craftsmanship with the imagery of restoration
An elemental connection has been established between luxurious craftsmanship and
traditional restoration.

I (Louis Vuition, 2025) 10 (Louis Vuitton, 2021) |




When Nature Becomes a Stage
The Arc’teryx Fireworks Controversy (2025)

In September 2025, Arc’teryx (A Canadian outdoor fashion brand)
collaborated with artist Cai to play a firework show on the Tibetan
plateau.The original intention of the event was to pay tribute to nature
and express the spirit of the outdoors.

However, due to the fragile ecological environment, it has drawn strong
criticism from environmental protection organizations and local groups.
The move of "taking nature as the stage" has plunged the brand's

ecological image into controversy.

Arc’teryx has long advocated "respecting nature by extending the
l[ifespan of products".

But in this incident, it was naturally transformed into the backdrop of
performance and brand narrative.

The language of "sustainability" gives way to the visual of "viewability".

This incident reveals the paradox of contemporary sustainable
narratives:
When "care" becomes an image, even nature is consumed as a

performance.

11
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2. Concept Development
2.1 How ’Repair’ Get Access Into Brand REPAIR BRANDING

A -

HEALING REPAIR

REPAIR PRACTICE




2. Concept Development

2.2 Speculative Timeline

2008

After the global financial crisis, "frugal fashion"

2015

Brands like Patagonia have incorporated "repair"

became a trend, and "mending" was regarded as

aesthetic behavior for the first time.

Stage 1 - 2008-2025 | The Birth of Repair Aesthetics

LuxStitch collaborated with artists to create
the "Fluffy Hug" series, and production

continued to expand.

Volkswagen has launched a "imitation

into their business strategies, and brand repair

centers have emerged.

2031

The creative repair product about

kintsugi has gained favor from capital.

2025

repair" series (hand-stitched patches

2035

and printed stitching).

2038

been continuously expanding.

The repair is fully commercialized, transforming

from a sustainable practice to a medium for rapid

consumption.

Luxury brands have adopted

"psychological repair" as the new
media has become a new aesthetic.

language of luxury.

LuxStitch's sales have risen and its production scale has

2040 Some sensitive users have perceived that the repair

actions under brand manipulation have lost their

original warmth.

Stage 2 - 2025-2040 | The Commercial Bloom of Healing and Repair

LuxStitch, positioning itself as a healing repair brand,

has officially launched a series of products.

The visualization of damage and repair on social

Some sheep farms have caused serious

environmental problems and pollution has spread.

13



Some related breeding farms and material Some sensitive users have perceived that the repair
processing plants were inspected. actions under brand manipulation have lost their

original warmth.

2041 The consumption of resources has soared, the

Some sheep farms have caused serious

controversy over green washing has erupted,

and consumers' trust in brands has declined. 2042 environmental problems and pollution has spread.

Stage 3 - 2041-2045 | The Exposure of Greenwashing

LuxStitch has almost vanished from the fashion scene.

2045 The illusion of commercialization has been

exposed, and society has begun to reflect on the

authenticity of certain "sustainable fashion".

2060

LuxStitch has declared bankruptcy.

The most essential sustainable practice 2070

The "authenticity Restoration Movement" has
significance of restoration has been returned to

emerged, and people are reflecting on the

itself, and more people's fast fashion commercialized sustainable narratives.

consumption concepts have begun to change.

Stage 4 - 2060-2070 | The Era of Reflection and Return

14



3. Brand Development
3.1 Brand Building and Core Paradox

SUSTAINABLITY?

HEALING?

REPAIR?

LuxStiteh.

Repair. Reinvent. Relux.

Lux — light, luxury, illusion of softness.
Stitch — the smallest act of repair.
Together, they weave a system where every thread heals and hides.

‘Sustainability’ - The brand's surface commitment. It is used to cover up
overproduction and cooperate with healing narratives. It is the shell of LuxStitch,
maintaining the illusion of "moral luxury".

‘Healing’ - The core of the brand narrative. Through "care, tenderness and emotional
healing", repair is transformed into a healing performance. Healing is no longer an
action but an emotion that is consumed.

‘Repair’ - Commodity and "material" level. It once represented continuity and
durability, but now it has become a design element to decorate consumers' desire to

consume.

These three layers together form the brand structure of LuxStitch:
A system that makes care a performance and sustainability a desire.

15



Mapping the Stakeholders of Repair - Make 1t Satiric and Critical

Fashion Brand Perspective

i 1.Promote our product: brand stories
i (cases of emotional connection restoration
+ environmental protection issues)

] 2.Material selection: Beautiful but extremely |
t fragile fabric, promoting multiple purchases

3.Restoration products: High-end brand
lines, expensive restoration services and
materials, creating an eco-friendly and
luxurious new identity

Customer Perspective

Having purchasing power:
One can obtain labels of
environmental protection and luxury

from it, but the cost is relatively high?

Lack of purchasing powetr:
Endless consumption, does
sustainability require a threshold?

16
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1.Brand Narrative and why repair is a
sustainable behavior?

2.How does symbolization convey the

| concept in design when extracting elements |

from the restoration process as design
products? How it exist and how it is

structured?

3.How do identity and persona guide
consumers to generate fashion purchasing
power

4. When the concept of restoration
completely loses its practical effect, is the
brand behavior greenwashing? What
iImpact will green washing have on the
fashion industry?




3. Brand Development
3.2 Brand Narrative Structure - What LuxStitch Reveals

PRACTICE

Repair as Practice — Continuity, Care, Durability

LuxStitch's narrative structure focuses on the criticism of three layers o , :
(Niinimaki and Durrani, 2020)

of alienation paths:

AESTHETIC

Repair as Practice — Repair as Aesthetic

The restoration that originally prolonged the life of clothing has been
simplified into empty visual symbols: seams, patches, and damages have

been "designed". Repair as Aesthetic — Visual Repair, Emotional Symbolism

(Elli, Spagnoli and lannilli, 2024)
Aesthetic as Aesthetic —» Healing as Commodity

"Softness" and "healing" have become the emotional language of brand
manipulation - emotional value has become the main force driving

COMMODITY

consumption.

Commodity as sustainability - Greenwashing as Performance Repair as Commodity — Commodity Logic, Brand Language
The brand has reduced "sustainability" to images, scripts and experience (Ohlsson, 2022)
interfaces, rather than structural ecological actions. Repair behavior has

been reshaped here as another reason for consumption.

The aim of LuxStitch is not to simulate real brands, but to reveal what real brands are avoiding being seen.
17



3. Brand Development

3.2 Brand Narrative Structure - How the Narrative Performs the Critique

Project criticism does not wish to arise through declarative preaching, but rather through the structural flaws of the "brand experience"

being proactively revealed:

1.

Seduction: Soft fabrics and healing narratives help users let their guard down.

2.

Immersion: Users are constantly "fixing" on a web page without realizing that they are creating the next round of wear and tear.

i3

Breakdown: Clicking and selecting trigger environmental deterioration, and the healing language shifts from gentle to violent.

4.

Awakening: Users saw the brand narrative completely shattered in the Comment Section.

This process simulates how contemporary brands use gentle language to mask deprivation mechanisms while also allowing users
to personally experience the power of brand narrative.

18



3. Brand Development
3.2 Brand Narrative Structure - Where the Critique Happens

Home About Material Flutty Hug Purchase Residents

Material Gallery - Soft materials are
crafted into products, yet they imply that
they are highly fragile and need to be

constantly replaced.

Garment Interaction - Fix to become temped,
optional operations; Skills are stripped away and

meaning is weakened.

Purchase - Clicking to purchase is equivalent to

accelerating the collapse of the ecosystem.

Residents - The user's voice tears through the surface of the

brand narrative, presenting the emptiness of sustainable

rhetoric.

19



3. Brand Development
3.2 Brand Narrative Structure - Origin of the Brand Narrative - My Previous Work ‘Shedding’

Before LuxStitch turned repair into a
consumable cycle, ‘shedding’ explored
renewal as a slow, bodily and material
transformation.

But LuxStitch selectively extracted its
visual softness and symbolic renewal, but
removed the ethics behind it — turning
‘continuity’ into ‘endless replacement’.

The materials of LuxStitch and the
opposite narrative are also inspired by
this project.

It creates a gentle and healing image of
the brand by retaining LuxStitch's wool
materials, while releasing the new wool
restoration product (Fluffy Hug) through
the form of artist collaboration.

20



3. Brand Development

3.3 Collaborate through brand stories and criticism

Stage 1 - 2008-2025 | The Birth of Repair Aesthetics

Story 1 - Emotional Repair/Induction of Emotional Repair

In contemporary visual communication, brand stories have a greater impact on consumers than textual
discourse. Therefore, taking "brand narrative" as a critical entry point can gently guide the audience in a

familiar marketing context, and then gradually experience the contradictions and problems layer by layer.

The brand story will be compiled based on the events in the timeline as the entry point.

Stage 3 - 2041-2045 | The Exposure of Greenwashing

Story 2 - Shedding Collaboration/Healing Collaboration with Shedding

The original emphasis of "Shedding" was on "maintaining the original

LuxStitch attracts users with the concept of "repair as healing", making the

soft touch an emotional reliance.

nature", but it was transformed by LuxStitch into a soft narrative of "infinite

renewal".

Critical point: Repair 1s detached from practice, leaving only emotional

consumption; Gentleness becomes a marketing inducement.

Critical point: continuity 1s distorted into substitution; Healing narratives

have become the business logic that drives continuous purchases.

Stage 2 - 2025-2040 | The Commercial Bloom of Healing and Repair Stage 4 - 2060-2070 | The Era of Reflection and Return

Story 4 - Wool Expansion & Collapse/Wool Production Capacity Expansion

Story 3 - Image Construction of Sustainable Identity/Sustainable Identity

The brand packages "opt-repair" as a sustainable lifestyle, allowing

consumers to acquire an eco-friendly identity through purchase.

Critical point: sustainability becomes a moral label; The identity of

and Ecological Collapse

Content: The hot sales of Fluffy Hug have driven up the demand for wool,
causing overgrazing on pastures and ecological degradation to eventually

backfire on the brand.

environmental protection has been commercialized and deviated from real

actions.

Critical point: Healing materials create ecological violence; The soft

appearance conceals the true environmental cost.

21



4. Prototype & Material Experiment Inspired by Kintsugi
4.1 Repair products testing

Most of the time we would choose the same materials for "invisible" restoration, but
occasionally we would also choose to retain certain damage traces to reflect the
historical events or stories that occurred on this item.

Occasionally, art restoration also uses materials different from the original materials for
aesthetic restoration, such as the Kintsugi technique for ceramics.
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Photo: Kintsugi technique for ceramics Fabric test about Ki ntsugi
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4. Prototype & Material Experiment
4.2 Wool Before and After the Brand — From Ecological System to Industrial Symbolism

The structural impact of excessive consumption on the wool manufacturing system

With the popularity of the "healing" aesthetic, LuxStitch uses fragile and perishable
fabrics and accessories in combination with wool to accelerate the damage rate of

clothing in the short term. Therefore, the demand for wool has risen sharply in the short

term, and the original sustainability and cultural structure of the wool manufacturing
industry have been disrupted. LuxStitch expands the 'soft empire'. This leads to
overgrazing on grasslands, vegetation degradation and land desertification. Meanwhile,
dyeing and finishing as well as chemical treatment carried out to meet market appearance

standards result in high water consumption and serious pollution.

This process has exposed the structural contradiction of the sustainable narrative: while
wool is still defined as a "sustainable material" in brand language, its industrial expansion
has weakened this sustainable ecological foundation. Fluffy Hug takes this as the core and
attempts to reveal how "repair" and "softness" mask the true cost of resource

consumption in the process of being commercialized.

{4

from: The Mill USA
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Common restoration elements such as wet felt, needle felt
and hand sewing are used to combine wool fabrics in
different ways. During the production process, the design of
visual restoration is retained, and the looseness of wool and
stitches is kept.
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4. Prototype & Material Experiment

4.3 Product System — Three Branded “Repair” Services

Shining Cover
ILluminate your repaired area with carefully selected shells, MemO I'y TI'aCe

metals and gemstones, transforming the damage into a

Flufty Hug

The warm hand stitches will help you keep all your

sparkle. . .
" . . MEMOTIES. The latest and most popular services.

visible mending will be regarded as a luxury - because every Our service respects every past of yours, allowing your

defect deserves a glorious second life. clothes to heal without forgetting where they were.

A soft, fully handcrafted wool 'hug'.

QOur wool factory always offers healing from nature.

LuxStitch's "repair products" are not genuine repair methods, but rather commercialized modules that the brand has repackaged with a sense of

healing, visual softness and material fragility.

25



4. Prototype & Material Experiment 1 Select similar colors for 3.Use 'memory trace' to sew

4.3 Product System — Garment Making wool color mixing the cut areas of the clothing

—

2.Wet Felting to make

‘fluffy hug’ material
5.Use the

materials
—p from fluffy

hug to

connect the
Broken Garment 4.Use the same stitch method broken
as' memory trace 'to make the sleeves

patch connection
26
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5. Digital Online Website Design
5.1 Landing Page Layout and Information

Previous design

In the initial opening interface of the landing page, | chose to use the main interface of
the new product launch of Fluffy Hug as the first visual. | hand-drew a dynamic
animation of the moving sheep to use wool as the main material for an introduction.

LuxStitch name Quick Jump Bar Slogan

L LuxStiteh.

Audience feedback and improvement X ' /" B de 2R/
Ee,b w:tﬁ care.
Concume with love.

o S

In the middle and later stages of the work, through the
immediate feedback from the audience visiting the web
page, | found that many viewers could not quickly have a
clear definition of LuxStitch.

| hoped to first provide information about the brand
positioning visually, so | chose a soft dynamic plush fabric
video as the beginning of the web page.

28 (Background video from: Wix Studio shared materials within the site)



Previous design

In the second section of the Landing page, the original setting is material

archive. The green visual is to match the original theme color of the
grassland elements in fluffy hug's wool industry.

Our Services

We provide the
- healing and ma

We offer three different methods t
each promising comfort, refiname

Audience feedback and improvement

inability”, carefully cratted w After noticing that the audience couldn't

ntinuously provides us wi

" - quickly obtain brand information, | helped

— o | them understand what 'LuxStitch' does by
u())(lStitch is not a real sustainabl.e2 brand

showcasing the brand's services. Here, the

« o ' — 03 ) .
Shining Cover Memory lrace Fluffy Hug brand's service philosophy and the
IWuminate your rega red area with caretully selected shels, Tre wam hand stitches will Felp vau <eep all your v . . . . .
metzls and cemstores, transforming the damage into a memories. The Llatest and most pepular services. I ntrOd UCtlon Of ItS th rece ma,lor prOd UCtS Wi | I be
sparkle. D servica respects every past of yauss, al awing your presen te d .
visit.2 mendine wil. be reqarded as @ .uxury - Decause every

c.othes 1o Feal withous fargett ng whare thay were

A soft, “ully hardceraftad weol 'hug',

defect deserves a gloriaus zecord life.

Qur woo. factory always offers h2aling from nature.

The reason for giving up placing the materials
in this position is to have more space to
discuss the issue of "fragile materials and
brand greenwashing", so a new page has been
set up separately for the materials in the

future.




Explore Our Stories

Some text to imply LuxStitch is not a real sustainable brand

I f At LuxStitch, we believe that repair is not mekems
Previous design iy

an identity that you cg .

The last part of the landing page was | _ _

L Our existence is to transform care intg
originally the entrance to the comment o L

. identity of sustainability on ¢

area.l hoped that the audience could

ickly understand that this w
quickly u derstand that this was a We hope to achieve "sustainability” in 3 novel way, eve

satirical brand. However, it did not i .
actual efforts are quietly outsourced &k

conform to the narrative coherence, so

it was modified.

Now, are you ready to step into our narrative?

GO >

Audience feedback and improvement

Due to the issue of narrative coherence, |l aim to control the speed and depth at which
the audience can understand the brand. Therefore, on this page, the narrative mainly
emphasizes the brand's philosophy and image. To connect the content of the previous
part of this page and introduce the specific content of the brand story on the next
page, | have created a guiding part in this section.

30



5. Interaction & Speculative Prototype Protitable Cara
52 Brand StOry - Firsl- Edlthn In the third year of establishment, LuxStitch. has mastercd quantitative tenderness.

Birth of LuxScitch. The story spread quickly. Images of the

!
!
H ea I i ng Ha rve St Thase inzia ly intimate restarat ans are now ozckaged as global *nealing
|
restored T-shirt appeared across social experiences' The datais “eassuring: customer satisfaction has Insreasee by 142%,
Lux3Stitch was born from a guiet promise = that repair could be gentler than replacement, f

]
and that tenderness itself could be designed. :. 2 medié. praised as pfOOf that “care could be
LuxStitch’s healing story truly bloom from a ;

repurchase frequency has tripled and the average repair value has riser by 68%.

- : - : : o - Lvery nealing session comes wilh a receipl,
Founded in the wake of global exhaustion and ecological fatigue, LuxStitch positioned itself

seen.*:' Orders tripled within weeks.

as a new language of care. sinqlql\. repair order. ; LR P S e o Tl ThEadesrt -
. LuxStitch began documenting these et el U e A el i e s e
I

"We don’t sell clothes,” features aracovery curve and a tamoaeratura statistics chart.

X - transfcrmations as testimonials: Before &
“we repair feelings.” A customer sent us a worn cotton T-shirt =

J
After, Loved & Rencwed. The emotional Old clothes look brand new and emotions are reignited.
1

1
£ e e f - = e faded, stretched, and soft with memory. We !
ach stitch was framed as an act o empat Yy, €ach s2am a coniession or love. U raso":ance was unde"iable-

1
returned it reimagined: the frayed edges . The story the puole heard was just £s we onc? expounded:

For every repaired piece, a handwritten note recorded the process of hezaling, transforming

1
maintenance inte an emoticnal exchange.Early clients spoke of tears, of gratitude, of bound with pale golden seams, a small X : “Every needle heals the world a little.
. Repair was ne longer an acl of mainlenance;
I

.w - P - 1 .
URETTIRNS IOV RO BIVD Sgwin: stitched emblem marking where touch had

' it hac:l become a ritual of belonging. The faster LuxStitch grows, the more people will be cared for.
once thinned the fabric. '

For Lg:letitch. it was more than a repair; it

Behind the soft textures and neutral tones, LuxStitch discovered a new form of desire — the

1
desire te be repaired, te be tended to, te be seen. : LuxStitch. has successfully transformad fragility 2nc weven tender emctions into

the company's grewth. Thase shoning numbers wer2 glawing on the screen, looking

We célled it ‘Healing Harvest’ — a gentle act of
v was t.he moment tenderness became like h2aling shapes and also like the IHusior of progress.

It was not just a business; it was 8 belief system dressed in material and gaold thread.

1
And in that belief, repair began to shimmer like luxury. re"e“:al‘ apromise that nothmg loved is ever

' measi.lrable.
lost. | !

The First Edition

In order to help my audience understand my works from a

critical and skeptical perspective, | have decided to start

The soft empire

hinting and using metaphors in the brand story.
When LuxStitch. entered its fifteenth year, the world had long However, the first version received a ve ry poor response
learned its language - from the audience. Almost no one could tell here that it
was a false sustainable brand. People even praised the

‘Soft, circular, and always healing.’ narrative of the story. Therefore, | learned that the critical

aspect of this part was far from sufficient.

At the same time, | also realized that soft and not obvious

31 words can easily draw the audience into the narrative.



5. Interaction & Speculative Prototype

5.2 Brand Story - Layout selection

First Edition Second Edition

ph“OSOphy LuxStitch was born out of the redefinition of "repair". We believe
that cracks and seams are no longer traces of defects, but a
naw language of luxury. The brand endows each stitch with
identity ard value through restoration methoads. We elevate
mending to a personallzed and sustalnable behavior, ellowing

"flaws" to be reintempreted in a more refined and expensive way.

el /ISION IS 1O becc » the world's Tirst rashion bran )
\/|5|on Cur vision is 1o become t wvorid's 1irst rashion brand (€
trarsform "fragility” into a symbal of luxury and sustainability,

We are commiitted to making restcration nc longer a passive

compromise due to rasource shortages, but a lifestyle that

cornsumers actively pursitie. Through meticulonsly dasignerd
silching and custumized restoration solutions, LuxSttlch brings
restoration aesthetics to the center stage, creating a high-end
cornsumption experience that is both envircnmentally friendly

and parsonalized.

Learn more

| also found myselfin a difficult situation regarding the layout of the brand story webpage.

The first version was too commercial, making it almost impossible to grasp the key points.

But, | hope to force my audience to read through all these stories, but at the same time, I don't want to have one story per page like commercial websites do.
Therefore, initially I chose a more artistic layout. | hope to usg the growth of a tree as a metaphor for the development of the brand.

32



5. Interaction & Speculative Prototype
5.2 Brand Story - Layout Selection

Our g e o * TheSustainable Look You Didn't Earn,
Story ' ¥ But We Provide.

When you wear the "mending feeling".
Docs it make you feel like a sustainable person?

We mend you, not your clothes.

| . Congratulations on unlocking a new identity through LuxStiich's efforis.

after another.
I, er‘shell pieces, our thread ends -- ~ _

; they will only wear out, fall off and -bl"i:iﬁff_u"_afigsln._': Ar mo | ‘
B quickly. | % A 5"

Subsequently, | rethought how to combine the ways of art and business. | hoped to display my layout on the same page, and when the audience swiped to the bottom,
they could find the button for the next page. | learned that this technique was called 'Full-screen Scroll', so I completed the determination of the final layout in wix.
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You may have heard of Shedding

5 I t t o & S l t o P t t ';' A sustainable practice that attempts to make a cloth remain "the same” forever.
- 1nteraction pecu atlve roto ype It turns damage into the accumulation of time and the record of emotions.
5.2 Brand Story - Final Edition Y i We saw what kind of "healing" it could bring.

So, we invited it to cooperate.

To be precise, it is we who have borrowed its image, its concept...
And its credibility.

Package replacement as repair
It has dressed up accelerated consumption in a sustainable story.
The only constant is the soft touch of wool.

We mend you, nOt your CIOtheS. We disguise the update as a continuation.

We promise Lhal mending can save evervihing
Your sorrow, yvour regrels, and all the unhealed pasts of you and lashion As long as you believe,
we can lurn every stiteh into emotional value,

From the momenl you press the payment bulton, the idently ol happiness will bind you [orever.

Thus, the Fluffy Hug series was officially born --

A superficial inheritance Shedding

However, they are secretly promoting the "eternal renewal” cycle of emotional
repair products.

llere, "repair” 1s not about repairing clothes, but about repairing you.

It doesn't heal clothes.
Rather, it is your constantly updated desire to purchase.

LuxSititch. | / @ View

2025

In rewriting the brand story, | want to have better coherence.
The second story is a collaboration with the artist of shedding. | hope to point out
Therefore, the first story will continue the brand goal of the homepage that through cooperation, many concepts belonging to this piece of art can often

(to bring emotional value to consumers through restoration) : tell be directly transferred, but sometimes they are not the brand's own products, and

customers that mending can save everything and heal all your past with may even be completely contrary to them, merely becoming a cover-up.

fashion.
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5. Interaction & Speculative Prototype
5.2 Brand Story - Final Edition

The Sustainable Look You Didn’'t Earn,
But We Provide.

| f.ter ulm
When you wear the "mending feeling". i . | s ell BiEces. cUr N 3
_ ] , . : ave the ﬂa will only wear out, fall off and disappe
Does it make you feel like a sustainable person? quickly.
) |ce. bgu"aﬁe brand's soft narrative will cove |
Congratulations on unlocking a new identity through LuxSiiich's efforis. pm realities for you.

However, we are not extending the lifespan of clothes.

Lt i aspan of the material is of no consequence.
# |

What we extend is your trust, reliance and consumption in us.

-y

=

s . e SR
For us, this is more lasting than sustainability itself, isn't it came to conti

LuxStiteh.
2038

The last story needs to take over the material interface that follows: telling the

audience some truth, our fragile materials make your purchase meaningless for

) , , o sustainability, but the brand image will mask all of this.
The third story delves deeper into the previous one, highlighting that

we have successfully prolonged your reliance on the brand. Does such , , , , , ,
, , , _ At the same time, | will use the ending of this page to connect this story with the
behavior make you feel like an environmentalist? ¢
next page.

35



5. Interaction & Speculative Prototype
5.3 Material gallery

Choosing to use raw material as the shooting material enables the audience to have a
more intuitive experience in the gallery, creates a page with a more 'archival' feel, and
. adds a sense of reality to the restoration of both products and behaviors.
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“WELCOME BRAND STORIES MATERIAL FLUFFY HUG = RESIDENTS

-

-

Material Géllery = IR " A
- Welcome to LuxStitch's material gallery, where you can see all the common materials ~ -
that can be customized and used.

- E e . a

..Let'sstaftyoqridurney.- e ~valenin e - B e =t

-

TR ATy - Previous design

. -

wWhen | first created this page, | hoped to
guide the audience to understand the
materials used by LuxStitch through
archival visuals. However, a single name
and video can only help some viewers
understand the problems with the
materials. The vast majority of viewers
still experience the brand's healing
appearance on this page, but such a

critical pace is too slow.

By linking the names of materials and repair service products, it helps the audience
understand the relationship between services and materials, serving as a more in-
depth introduction to the products.
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Audience feedback and improvement

The audience's performance on this page is manifested as some people being overly immersed in the brand narrative. Therefore, the degree of satire in the
language has been adjusted, and the product's fragility has been visually enhanced to help the audience quickly enter a critical perspective.

Material Gallery

Welcome to LuxStitch's material gallery, where you can see three typical materials that can be
customized and used.

Let's start your journey.

touch to see the ‘broken video’

Use the mouse instead of your hands to get the
most authentic feeling

ID: Tender Rip Wool™

Identity: Be careful with it, or it will be
torn apart.

Its fragility ensures a softer embrace—
gently renewing itself for your emotional
comfort.

Material Identity Card

By using some ironic names, it implies that the materials used by the brand are extremely fragile,
laying the groundwork for the experience of multiple repairs in the later period of time.
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ID: Fragile Tide Shells™

Identity: Beautiful, shining and quick to
crack.

Each time it breaks, it showcases a new
kind of "natural beauty", only for the
repair of your emctions.

ID: Wandering Glow Beads™

ldentity:Small enocugh to slip away at any
moment.

They disappear to remind you to
constantly update your sustainable
identity while remembering to love
yourself.

Another two materials

The materials selected here are mother-of-
pearl and beads, which are also the two
materials used in the subsequent interactive
costumes. The characteristics of these two
materials and the video are also displayed at
the corresponding positions.

Import into the Fluffy Hug interactive page

They are indeed very easy to break, but it doesn't matter. The more times they are

repaired, the more it represents your emphasis on self-care and your support for

sustainability.

Now you have a chance to heal yourself and the Earth with your own hands. Start Now
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5. Interaction & Speculative Prototype
5.3 Fluffy Hug Interaction Page

Brand 'sustainable' narrative: Show the

percentage of materials required for a new Brand Greenwashing: The value of
~ piece of clothing to be repaired here ( sustainable practices is transformed into
reflecting the sustainable significance of the marketable image value

Interaction plan: Repair the clothing by
—— dragging materials. Each time a materialis —
placed, the material usage is displayed

_ Garment Story Page ( Interaction with brand and the repair)

repair )

Ironic Hook: When several pieces of material
— were placed, it was found that the first — Key Narrative
repaired position was broken again.

Surface: extending the lifespan of an item

Truth: repair behavior shifts from "
maintenance" to "renewal"

Set up an interactive mechanism in the Fluffy Hug page to make it a core means of criticism:

1.The brand's surface narrative makes users mistakenly believe that they are engaging in sustainable behaviors (such as
showing material percentages and healing language);

2. The interactive feedback mechanism makes users realize that these behaviors actually accelerate material waste and
reconsumption.

3. This contrast has led users to question whether "sustainable restoration" has been transformed by the brand into a
marketable image value, thus touching upon the core of the project criticism - the way greenwashing occurs in the

experience.

Through interaction, users do not passively read information but are forced to witness the contradictions in the brand's
logic during operation, thereby achieving cognitive awakening in the "failure of experience".
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terms of time, but still the cycle of fast
fashion in terms of consumption logic.
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o went fobrie
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/‘\ @ olra7 ) (19T
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Saperines (O ws)oﬁ 3 wmederiad,

Page 1 Interaction logic flow chart
11 pictures { 1 garment picture, 7 broken point pictures, 3 material pictures. )
Original state: Only 1 garment piclure and 3 malenals pictures can be seen.

Stepl: dragging [material A or B or C] to the garment
(if choose A, then [hole 2, 4, 5] display:

il choose B, then [hole 1, 3, 7] display;

if choose C, then [hole 6] displays.)

Repeat for 3 times so ABC should all be dragged to the garment and each holes will be repaired.
After 3 material all be dragged to the garments, [hole 1] and [hole 7] will be broken (means pictures

cant be seen) again

StepZ: dragging [malerial B] to garment, then [hole 1] display.
At the same time, [hole 2] will be broken (means picture cant be seen) again.
Then, dragging [material B] to garment, then [hole 7] display.
At the same time, [hole 3] will be broken (means picture cant be seen) again.
Then, dragging [material A] to garment, then [hole 2] display.
Then, dragging [material A] to garment, then [hole 5] display.

Then, All the pictures disappedr, a new picture ( [Final] ) display.

#linal: hitps:/fstatic. wixslatic.com/media/Oacbeb_eS79e8b2[47158[d B6alB5Mc0996e " mvZ2.png
#holel: https://static.wixstatic.com/media/Oacbcb_3abdf815d1c14167823b6579f 7837132 " mv2.png
#thole 2: e dY b Q90D DS 1 A Qe 202 T o L -
#hole3: https://static.wixstatic.com/media/Oacbcb. 111d281539ffd4adbb9ebd 722acha3f4 ™ mvZ.png
#holed: htlps:/fstatic.wixslatic.com/media/Oacbeb_a011751b315e45da83a4832d3740409b " mv2.png
ftholed: hilps://stalic.wixslatic.com/media/Oacbeb. 132d85¢1[895454(ba3a755864d3eba? mv2.png
#holeb: [C.Wwi ' ' 402051192
fthole7: https://static.wixslatic.com/media/Oacbeb.d83eat9a3c5040bdab9deTeetbedbaald ™ mv2.png

45REKH? o ~“ v

Create different layers to separate the damaged location from the garment, set the damaged location as different target points, set the materials used

for repair as selectable targets, set the garment as an unchanging initial value, and create a flowchart.
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=) FLUFFY HUG

© O N OO, & WNN R

N B b e e e e e
S ©O O N DO, b W N =S

import wixl 1t i from

$w.onReacyl () => {
$w("#card").show(];

R e

$w("#hclel, #hole2, #hole3, #holed, #hole5, #hole6, #ho.e?7, #final").hidel);

$w("amzterialA, #materialB, #materialcC").show();
Sw("#recordl, #record2, #record3, #recordd, #recordS, #record6").hide():;

&
Sw("#materialA").onClick((]! => hardleMaterial("A")):;
$w("#meterialB").onClick((] => hardleMaterial("B"));
$w("#meterialC").onClick((] => hardleMaterial("C"));

});

let stage = 0; 0=95 8, 1=8 9 . 1
let used = { A: false, B: false, C: false };
Let step = ©; -

let stage = 0; =28 2, 1=i ‘o 7
let used = { A: false, B: false, C: false };
let step = 0; o B

function handleMaterial(m) {

if (stage === 0) {

if (m === "A" && 'used.A) {
show("#hole2", "#holed4", "#hole5");
used.A = true;
showRecord("#recordl"); -

}

if (m === "B" && 'used.B) {
show("#holel", "#hole3", "#hole7");
used.B = true;
showRecord("#record2"); -

¥

if (m === "C" && 'used.C) {
show("#hole6");
used.C = true;
showRecord("#record3"); -

}

if (used.A & used.B && used.C) {
stage = 1;
setTimeout(() => hide("#holel", "#hole7"), 600);
return;

}

else if (stage === 1) {

switch (step) { : ; MY 2
case 0: B - &8 holel function show(...ids) { ids.forCach(id =- $w(id].show("fade", { duraticn: 400 })); }
if (m === "B") { function hide(...1ds) { ids.forFacn(id => $w(id).hide("tade", { duraticn: 40@ })); }
show("#holel"); i)
hide("#hole2"); function showRecord(id) {
showRecord("#record4"); - 1icxR4 $w(id).show("fade", { duration: 529 });
step = 1; )
}
break;
v function tinish() {
case 1: L ' & | stege = 2;
if (m === "B") {
show("#hole7"); * 15
hide("#hole5"); setTimeaur(() => {
showRecord ("#record5") : - - hide("#holel", "#hole2", "#hole3", "#holed", "#Zhole5", "#hclc€", "#hole?");
step = 2: hide("#materialA", "#materialB”, "#materialcC");
) e }, 3ee);
break; : ole
setTimeout(() == {
case 2: A - E8hole: Sw("#hole5").hide();
if (m === "A") { }, 9ee);
show("#hole2"); ¢
) e setTimeout(() = {
} $w("#garment").hide("fade", { duration: 600 });
break; }, 1¢éee);
case 3: \ - 2 hole5 = ’ - T
if (m === "A") { setTimeout(() => {
how("#hole5"); $w("#final").show("fade", { duration: 800 };
Tl vy ! Y. 1/¢0):

showRecord("#record6"); // @
finish();

Because the built-in code language of wix is velo, it cannot recognize java (requiring external code
embedding, which is prone to errors); therefore, using Al to change JAVA into Velo to be Compatible with
the built-in front-end programming language of wix.

Programing into Velo language
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Sorr), it start broke .
Ke.e.p rcpairihg to be 5

Testing in website page

The coding is running successful
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In this section, | split the separate interactive page into a fluffy hug

main page +interaction page to leave enough space for interaction
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As many viewers need prompts to enter the page for clicking
operations and gradually understand the experience methods of

repairing the interaction, more prompt words have been added to the

new page to ensure that viewers can keep up with the interaction
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| created the product repair record card on the right side of the

interactive page by recording the approximate amount of fabric used

in the actual repair process of this garment.

Based on the position where the audience clicks on the clothing for

repair each time, the quantity of materials used at that position will

be recorded, suggesting that the product needs to be repaired

multiple times within a short period of time. The consumables are not

only the quantity attached to the surface of the clothing, but also a

lot of losses caused by the fragility of the materials during the repair

process.
Materials 10.2 10.3 10.4 10.5 10.7 Over all
Sewing 6m 3m 6m 15m
thread
Golden 2m 20m 22m 3m 47m
thread
Wool fabric | 65cm2 60cm2 55cm2 180cm2
Gauze 20cm?2 47cm2 11m2 78cm2
fabric
Pearls 7 3 10
Crystal 23 72 18 20 133
beads

~45 ct sl b
-21 crystal beéals

~20 et >
Cm gaUZQ fabrl'c,

-3
pearls, 37 crystal beads

-1 Ch\z gauzc fabﬁc
-2 Cf’_fta, beads

M.8-11.15

*This chart is based on rough records during the repair process, such as 2 meters of thread taken each time during hand sewing, and the total number of thread taken in a single day is

supported by the records.

*This record includes the total amount of materials lost during the restoration process, including the finished products of wool materials that were remade due to substandard

looseness.
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Conguartulation! You finally conplete the repair!?

FLUFFY HUG

- ESFND[J Now :> // ================
S function finishAll1(){

console. log("£&R5cAL, %L popup");

setTimeout(() => {
show("#popup");
}, 800);

After all the repairs are completed, a pop-up window will be triggered, and you can click to jump to the purchase interface
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5. Interaction & Speculative Prototype
5.4 Fluffy Hug Purchase Page

This page continues the brand's critical narrative, transforming the "purchase" behavior into an environmental metaphor through interaction.

The seemingly gentle click of the "Repair" button by the audience actually triggered a series of visual reactions, revealing the hidden ecological costs behind

the wool industry.

Narrative: (Overgrazing/desertification/dye
chemistry) A flock of sheep are huddled
together on the grassland, which already
~ PRODUCT INTRO —— shows signs of desertification. (In contrast to
the Free grassland of the Little sheep
animation on the homepage, there is a strong
contrast, hinting at envircnmental issues.)

Interaction: Click the purchase button: The

— little lamb's expression turned frightened and

_ Fluffy Hug Repair Product Page (Direct it moved towards the screen

Narrative Interaction)

— Interaction and Narrative Plan PURCHASE PART —

_ Narrative:Brand behavior affects the survival
of animals

Interaction: Click to pay and trigger the animation
1. The land is completely desertified
— 2. Factories discharge dyes, polluting rivers
3. A little lamb without hair but with patches appeared

crying sadly

~— PAY PART —

Narrative: The real environmental/animal
-~ costs caused by fragile materials and over-
consumption
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When you click on the dialog box of the purchase interface, the initial state is a normal sheep herding environment
When a material selection click occurs, the grassland will undergo its first desertification, and the sheep will become crowded, hinting at the cost of the
environment at the time of purchase.

m— S\ 11 NG

The background painting of the pop-up window on the purchase interface

When The page begins with a flock of sheep crowded on the grassland. In the background, there are already signs of overgrazing and dye pollution on
the grassland.

When the user clicks to purchase, the lamb shows panic, and the land gradually becomes sandy, symbolizing that the "restoration" and "care" that are
repeatedly consumed are built on the basis of resource consumption and chemical treatment.
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The background painting of the pop-up window on the purchase interface

When the user clicks to purchase, the flock of sheep scatters and flees.

When the payment pop-up window appeared, the grassland in the background had completely become desertified, and the water environment had
undergone tremendous changes under the influence of the processing factory.
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5. Interaction & Speculative Prototype

5.4 Purchase - Flowchart and Programing

$w.onReady(function () {

——y ’ 1 . |

// 2t HEmT box1l, bqgl
$wi( '#box1').show();
. . : 1 e g $w( '#bgl').show();
When the audience clicks on [N1], [1] disappears and [box2] 1s displayed.

sw( '#box2').hide();

When the audience clicks on [N2], [2] disappears and [box3] is displayed. $w('#box3').hide();
$w('#box4') .hide();

When the audience clicks on [N3], [3] disappears and [box4] is displayed. $w('#bg2').hide();
$w('#bg3').hide();
$w('#bg4').hide();
Notes: N1 to N3 are the next keys, which are used to jump to the next box after clicking. 1 to 3 are
background images, set as separate image layers. Boxes 2 to 4 are the entire purchase option window. // Next1
$w('#N1').onClick(() => {

: , $w('#box1').hide();
Among them, next uses a button and requires the box tool as a container. sw('#bg1').hide();

sw( "'#box2').show(" fade" ) ;
$w('#bg2').show("fade");
H
On the purchase page, | chose the same approach as fluffy hug.

Hi

First, | wrote the flowchart where | wanted the animation to occur, then converted it into
code, and used ai to convert it into the Wix-adapted VELO language.
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5. Interaction & Speculative Prototype
5.4 Purchase - Testing

Rewrite the structure of layer and make a new coding

Fl Purchass
1 Sw.onReady(function () 6o
M M 1 - showStep(l):
Fail to show the animation onStep(L) N 1
: =] #page
Swi'#N1').onClick(() == shewStep(?)); AO
. Swi'#N2')J.onCLlack(() => shcwstepl(3)!):
MITF 4 T WDETUD £ $W('PNE').onCLick(() => chcwsStep(4)); @ vy © fsectiond
J }):
& - LA
" ¢
- - J“” 1
g function showStep(step) { CBO = Fmenu
const hgs = |"fh{l1'- ‘&bp?', '4bo3', '4bgd’]; S #fe‘5|dert
const boxes = ['#boxl', "FLox2', '#box3, "#Lox4' oo
const nexte =~ ['#N1', ‘'¥nN2', '®#MN:']; 0
» (5 #tbox4
o3
bgs.torkach 1d => Swl(ic).hadei) s s ; ;
boxes. forEach(id = $w(id).hide()); S ﬁbg"l
nexts.farFach(id => Sw(id).hide()); @
swi'#resi ').hice(): -
Swl'#resident’).hice > E #bo}‘lj
22 swibhgslstep - 1]).show("face"); { } o #bq:ﬂ
2= swiboxes[step — 1]).show("tade"); ' '
-
—- » ] #tbox2
RQ ) N1 (T) Wik 4 s ¢ if [step <= 3) |
P Ruaning the cxce for twe Refend Pollcy page. To by this code in your browser's div tools. open olZyw.)s. : N ')‘-'(ﬂ@l’.lS[‘ST(‘D - ll).EhC\.’(': [ een | #bq2
2 S 7.:'3 T
¢
3% I » (5 #box1
31 if (step —= 4) {
32 $w('#resident').cshow("fade", {duration: 408});
I .:.'— #&jq’l
sl "

[

The first code run failed. |l rechecked the names of each layer and the corresponding code names and found that there were some grouped
box applications, and individual layers could not be selected to produce the expected effect.

After modifying the structure layer, a new page structure was created. After using the renamed code, it was successful.
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During the purchasing process, three questions were designed to simulate how

5. Interaction & Speculatlve Prototype maintenance could become a transaction and extraction practice within the green brand
5.4 Purchase - Question Setting as Critique (1) system.

How many sheep dd you need?

)
Quantity

—_—

Please select the area of wool you need for mending, and we will
collect them for you from the sheep we raise.

It implies that all

consumption behaviors and

material costs will be paic

Both and nature will contribute to 'sustainability’.

L

for by the environment. .Dom%?_

| *Don't worry.
Both sheep and nature will contribute to 'sustainability’.

——
- =

o ST

Q1 -How many sheep do you need?
Imply to consumers that your expenditure directly determines the ecology of the material source.
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5. Interaction & Speculative Prototype

5.4 Purchase - Question Setting as Critique (2)

This means that under such
a consumption structure, the
thickness and sparsity of

materials cannot change the What kind of healing level of embrace do you hope?

impact of green washing.

The lighter it is, the sparser your fabric will be.
Sparse fabric is always worn out quickly,
while thick fabric requires more payment.

: - Light & Airy
It still exposes the wrong ' /]

‘ | \VY B Gently Balanced

narrative that brands create | A
that consumption is " A - | Deep & Reassuring

sustainable.

natte what choice you make, it is evidence that you carf about the environment. &

AL

¥D l ] -
‘Q&ﬁha choice you make, it is evidence that you care about the env[omgem'.

sl

Q2 - What kind of healing level of embrace do you hope?

Fabric has become an emotional currency, and fragile materials have brought ecological pressure.
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5. Interaction & Speculative Prototype

5.4 Purchase - Question Setting as Critique (3)

Confusing sustainable

identity with purchasing

: A -
brand services. What frequency do you hope your sustainable identity to exist?

Of course, you can choose to wear the same patch day after day.
But then who would know your green id!ntity?q

'

It implies that the
environment will be pollute

Monthly Presence
I Weekly Presence

Daily Green Identity

‘ Constantly Persona™ X T

and deteriorated under

consumption.

u I'y . = - /
- ‘ - - /
e more mengding there are, the more care can always be given to Ee environment, cé

Q3 - How often do you want your sustainable identity to exist?

Repeated repairs have been directly named as a means of maintaining a sustainable identity.
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5. Interaction & Speculative Prototype

5.4 Purchase - Question Setting as Critique (4)

A Welcome to become a resident >

A

.

& .

At the end of the page, only frightened sheep and completely desertified grasslands remain. Factories have invaded and rivers have been
polluted.

Through these phased questions, the purchase page reveals the paradox of sustainable brands:

High-frequency repairs merely turn into consumption, with the consumption structure remaining unchanged and thus unable to achieve the
desired sustainability. o9



5. Interaction & Speculative Prototype

5.5 Residents — Comments Area to reveal the truth

Comment A:

The brand uses
extremely fragile
materials, turning
"repair" into a false
service that wastes time,
money, and resources,
yet still packaging it as
sustainable.

Comment C:

The so-called "trace
records" have lost their
significance. Consumers
keep making repeated
repairs but fail to
receive true restoration.
Emotions are numbed,
and restoration has
become a mechanized
consumption process.

A nonymaus customer

Not long ago, | used | uxStitch's products for the first time. Within less
than a week, they came off my clothes

| don't even dere to do the laundry. These materials simply can't
withstand the washing process

Thisis not arepeir; it's a waste, ¢ waste of my tims, meney and natural
resources.

It's so embarrassing that they have the nerve to say theycre
sustainable.

Anonymous customer

| really like the idea of Memory Trace, sc ' sent the damaged clothes
there, want'ng tc record the histcry of my repairing this piece of
clothing

However, the materials and repair mathads here are so poor. | have
repaired it meny times, but it has reached a po'nt where |l cant even

remember it myself.

Cverything feels numb, as if I'm just muddling through some task.
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Anonymous customer

The first time | restored my past clothes gt LuxStitch, | felt very
delighted. | found memories from my college days and even decorated
them with carefully crafted materials.

But then came the continucus shedding cf materials, and | becan to
feel that | was merely purchasing services for a strange piece of

clothing.

It no longer has the smell of my college days. 'm really angry. I've lost
the memoaory of that time and it's even beyond redemption.

| hope LuxStitch can compensate me!!

Anonymous employee

Since Fluffy Hug became popular, | wes nired tc manzge the woo!-
producing ranch.

It's so terrifying here. The number of sheep fer exceeds that of the
ranch lused to manage, and they look very miserable.

The establishment of the factory is essentially an invasion of the
grassland. The brand's official website is glamorous and keeps talk'ng
about sustainability and healing, but all of this is at the cost of the
flock of sheep and naturz.

| can't take this job any longer

Comment B:

Emotional repair
narratives initially
resonated with
consumers, but as
materials kept dropping
and repeated payments
were made, consumers
realized that the brand
was depleting their
memory and emotional
value.

Comment D:

Through the mouths of its
staff, the brand promotes
"sustainability and
healing", but behind the
scenes lies the
overproduction of wool
factories and the

destruction of grasslands,

with both the

environment and the staff

becoming victims.



5. Interaction & Speculative Prototype
5.5 Residents — Glitch Effect

Anonymaous customer
e e !
‘Z'ff' :

Not long ago. | used | uxStitch's products for the firs [Py

than & week, they came off my clathes. p,

o "'-
| don't even dere to do the Iaundry These 'natgr q,;;‘ ‘
withstand the washing process
Thisis notarepair; |tsawaot° waste of mMe mﬁﬁey j‘.

resources.

It's so embarrassing that they have the narve to say they arggm
sustainable.

Anonymous customer Wd’\ gt
' L

there, wanting tc re“ord he hlstcry Jf my rep 2l r. r
clothing. e

However, the materials and repair methads gue
repaired it meny times, but it has reached a -,, v
remember it myself.

. .«..'," P i . Pl to
. ‘vey “ p IS
Everything feels numb, as if I'm just rruddlmgmrbut;h. ; NI

-.( &

. '.'9—

On the comment page, | also created a Glitch effect by superimposing a fault layer, symbolizing LuxStitch's cover-up and concealment of the
unsustainable truth as negative reviews and doubts continue to accumulate.

These visual discontinuations also imply an unsustainable cost, indicating that LuxStitch is about to collapse on its own. The Glitch effect has
also become a preview of the brand's inevitable ending.
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6. Outcome
6.1 Welcome page

https://szilinguk.wixstudio.com/myluxstitch

L LuxStiteh.

1% e,ba/‘r with care.

Conrume with love.



https://szilinguk.wixstudio.com/myluxstitch

6. Outcome
6.1 Welcome page

Our Services

We provide t
healing and ir

We offer three different methc
each promising comfort, refine

“sustainability", carefully crafte
nature continuously provides

01 02

Shining Cover Memory Trace 031 £

Iluminate your repaired area with carefully selected shells, The warm hand stitches will help you keep all your F u Hug

metals and gemstones, transforming the damage into a memories. The latest and most popular services.
sparkle. Our service respects every past of yours, allowing your

visible mending will be regarded as a luxury - because every clothes to heal without forgetting where they were.

A soft, fully handcrafted wool 'hug'.

Our wool factory always offers healing from nature.

defect deserves a glorious second life.




6. Outcome
6.1 Welcome page

Explore Our Stories

Lt

At LuxStitch, we believe that repair is not mekei

an identity that you cg

Our existence is to transform care intc

identity of sustainability on @

We hope to achieve "sustainability" in a novel way, eve

actual efforts are quietly outsourced. g

Now, are you ready to step into our narrative?

GO >
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6. Outcome
6.2 Brand Story Page

LuxStiieh.

2033

We mend you, not your clothes.

We promise that mending can save evervihing

y

Wa can turn every stitch inta emational value.

rom the moment yau press the payment bhuttan, the identity of dappiness will bind yau

Here, "repair” is not about repairing clothes, but about repairing vou.

LaxStich.
2025

You may have heard aof Snadding

A sustainable practice that attempts to maxke a cloth remain "the same” feraver
It turns damage irto the accumu ation ¢f time and the record of emct ons,

Vie saw what kind of "healing’ it could bring.

Sa,wainvited it to cacpamte

To be precise, itis we whe have borrowed its image, its concepl...
And its credibility.

Vie disguisz the update as ¢ continuatior,

Package replacement as repair

It has dres up accelerated cansumption in a sustainable story.

The only zonztant is the soft tauch of wool.

Thus, the Fluffy Hug series was officially bern -
A superfizialinheritance Shedding
However, they are sacretly promot ng thz "aternal renewa!” cycle of emoticnal

repair products.

It doesn’t heal clathes.
Rather, it is your constantly updated desire to purchase,

Ty -
X view
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our sorrow. vour regrets, and all the unhealed pasts af von and Tashion As long as vou believe.



6. Outcome
6.2 Brand Story Page

The Sustainable Look You Didn't Earn,
But We Provide.

When you wear Lhe "mending feeling”,
Does it make vou feel like a sustainable person?

Congratulations on unlocking a new identity through LuxStiich's efforis.

However, we are not extending the lifespan of clothes.

Whalt weextend is vour Lrusl reliance and consuimplion inus.,

For us, Lthis is more lasting than sustainability itsell, isn't i

LuxSiiich.
2038

".
.

;-:{if’{id'l-'» ieces, our thread ends --



6. Outcome
6.3 Material Gallery

Home  About Muterial Flutly Euy Purchuse  Kesidenis

Material Gallery

Welcome to LuxStiteh's material gallery. where you can se¢ three typicel materials that can be
customized and used

Let's start your journey.

ID: Fraglle Tide Shells™

Identity: Beautiful, shining and quick to
crack.

Each tima it breaks, it showcases a new
ID: Tender Rip Wool™ kind of "natural beauty”, only for the

repair of your emotions.
ldentity: Be careful with it, or it will be
torn apart.

Its freqgility ensures a softer embrace-
gently renewing itself for your emotional
comfart.

ID: Wandering Glow Beads™

ldentity:Small enough to slip away atany  They are indeed very easy to break, but it doesn't matter. The more times they are

moment. > > -
repaired, the more it represents your emphasis on self-care and your support for

They disappear to remind you to sustainability.

constantly update your sustainable
identity while remembering to love Now you have a chance to heal yourself and the Earth with your own hands.

yourself.
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6. Outcome
6.4 Fluffy Hug

1007:W00

Home Abaut Material Flukty Hug Purctnse Residents

ORGANIC
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\ |
b & \ vl“m# : = - - -
e Conguatulation! You finally conplete the repair!

HUG YOUR REPAIR

‘\ f;;" .‘_-A. :\"._‘.- ‘-.'\ '.I?\ AL
o ¥ t‘,‘\.‘_ R ."::_.v. \“
i L3 TGRS Shop Now
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6. Outcome
6.5 Purchase

How many sheep dﬁ ,y‘ou need? What kind of healing level of embrace do you hope?
Seid )

gt?:n‘tity The lighter it is, the sparser your fabric will be. LEVEL
Please select the area of wool you need for mending, and we will ( Sparse fabric is always worn out quickly,

collect them for you from the sheep we raise. while thick fabric requires more payment.

\,
-

Light & Airy

Gently Balanced

Deep & Reassuring

' L ]
, ’ ' > NEXT
| "Don't worry. g N : -
Both sheep and nature will contribute to 'sustainability’. e - l
L — i - .

What frequency do you hope your sustainable identity to exist?

Monthly Presence
Weekly Presence
Daily Green Identity

Constantly Persona™

\ Welcome to become a resident »>
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6. Outcome
6.6 Residents

b - .

::-:-.-u‘;- - u:’&.‘ it Lt - a4 e e - w.:—m:':‘-’—z‘“‘::ww&.mw-m vm - Q-&-AQ - - - - P pEp—r
e e =
— AT 5o
E Anonymous customer :i;:" Anonymous customer s>
- s -
X3 :.5 The first time | restorec my past clothes at LuxStitch, | felt very 824
Not longago, | used LuxStitch's products for the first time. Withinless :3::5 delighted. | found memories from my college days and even decorated %
than aweek, they came off my clothes. 2T them with carefully crafted materials. ==
| don't evendare to co the laundry. Ihese materials simply can't But then came the continuous shedding of materials, and | began to 5
withstand the washing process. i: feel that | was merely purchasing services for a strange piece of —
=2 Thisis not a repair; it's a waste, a waste of my time, meney and natural e clothing. e
- . A
R resources. o A5
—— s ' ' SR
= AR It no longer has the smell of my college days. I'm really angry. I've lost Yo
It's so embarrassing that they have the nerve to say they are ':‘1_:-_' the memary of that time and it's even beyond redemption. o
sustainable. Ty =
e I hope LuxStitch cen compensate me!! s
% o =T
e T .
T O O R T SO : e e e e e A A s (e A e e e Py A o or s Sy e s
S e e R R e e i Lt SN S L g St e S R R S e oo
Anonymous customer Ananymous employee

| really like the idea of Memory Trace, so | sent the camaged clothes
there, wanting to record the history of my repairing this piece of
clothing.

However, the materials and repair methods here are so poor. | have
repaired it many times, but it hasreached a pcint where | cant even
remember it myself.

Fverything feels numb, asif I'm just muddling through some task.

SR EBR IR A SE 0 AR RE R ERT ERRHATR D

— — _— .

- - e e - e e - »

- g Aygm " - . it ey SR s S S ————.— " .‘.,_-,.,- - - ‘,__.‘__ Bt ..-_-,..‘....

1, S il s T ST T S A A A A P e s S
- - - o s > - o

Since Fluffy Hug became popular, | was hired to manage the wool-
producing ranch.

It's so terrifying here. The number of sheep far exceeds that of the
ranch | used to manage, and they look very miserable.

The establishment of the factory is essentizlly an invasion of the
grassland. The brand's official website is glamorcous and keeps talking
about sustainability ana healing, but all of thisis at the cost of the
flock of sheep and nature.

HEEBEEEHRARRARAENEE!

-

| can't take this job any longer.

-

-

-

-

-

- -

- -

-

-

P . - - L4 -, - - - .- -‘-o-‘---.".
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