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While the second-hand clothing (SHC) market is gaining attention d
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its expansion and the increasing demand for sustainable consumy
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AIM
This study aims to explore how

perceptions of SHC in London

and Tokyo in order to develop

managerial insights for eftective
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: : Existing research on SHC perceptions and the role of influencers has
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The persistence of resistance towards SHC in Japan aligns with
statistical evidence reported by Statista. These findings suggest that
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RELATED LITERATURE resistance and enhancing value recognition of SHC, must differ from

Previous cross-cultural studies have demonstrated that cultural differences are W elseried i Wesam eomms
reflected in diverse forms of consumer perception, such as the expression of

websites (Singh and Matsuo, 2004) and variations in sustainability awareness
(Ogiemwonyi and Jan, 2023).
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SHC Perception -
Theory of Planned Behaviour (Ajzen, 1991), Theory of Consumption Values (Sheth,
Newman and Gross, 1991)

Cultural Difference -
Individualism/Collectivism (Hofstede, 1983), Low-/High Context Culture (Hall, 1989)
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