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Considering the feedback I received during the Big Crit, I conducted case studies on Duolingo and Apple Fitness+ as two successful habit-forming apps, an-
alysing how they hook users and sustain habits. I examined their mechanisms through '7$%8--9%:-)$.%— identifying how triggers, actions, rewards, and 
investment work together to cultivate consistent behaviour. !ese examples demonstrate how long-term skill-building can be designed as a habitual and re-
warding experience, o"ering insights directly applicable to encouraging long-form media engagement.
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I analysed Pocket and Opal because they share MediaBar’s goals. Pocket encourages long-form reading while Opal promotes focos through screen-time tracking. 
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!e core brand experience of MediaBar takes 
the form of a habit-tracking app. For the app 
icon, I chose to use the metaphorical Media-
Bar itself.  
 
I proceeded to map out the user journey to 
visualise how audiences would use the app.

app icon
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When developing the reward system, I began to explore%7-I%)/J$@$0'%'*4$#%-G%E$)/"%$0K
1"1$E$0'%— such as light versus complex content, morning routines, or balanced consump-
tion —%<-(.)%F$%@$4@$#$0'$)%L/#("..*M Returning to the media diet metaphor, I experimented 
with symbolic forms derived from the MediaBar’s nutrition blocks: toast to signify absorbed 
content, a cereal bowl to represent balance, popcorn as junk and empty calories, and skewered 
nutrient blocks to visualise streaks. By iterating through these forms, I began to construct a 
richer system of symbolic artefacts that make invisible attention habits tangible. !ese free 
associations expanded MediaBar into a broader media diet framework, enriching the reward 
system with more nuanced and symbolic ways of representing long-form engagement.
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• cute and eyecatching visuals
• nice metaphor
• e"ective reward system 
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• lack motivation and incentive
• stronger association between nu-

trition bar and mediabar
• more emphasis on “i” element
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During the show, I received feedback that the brand 
book appeared too thin to represent the idea of “long-
form.” To address this, I recreated the book as a thick, 
weighty volume to better embody the depth and den-
sity of long-form content. Alongside it, I produced a 
contrasting thin “junk book”, designed to appear #im-
sy and insubstantial, as a metaphor for the #eeting and 
super$cial nature of short-form media.. !is physical 
contrast reinforces the core concept of Mediabar — 
long-form as nourishment, short-form as junk.


