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Tone of voice &
Brand campaign -
“with you”

1

with youin ur

Maia speaks with warmth, relatability, and emotional awareness,
embracing vulnerability to connect authentically with young adults.
The “with you” campaign brings this to life, positioning Maia not just as
apyjama brand but as a companion through the full range of emotions,
chaos, clutter, joy, and frustration of early adulthood.
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with you in the Slump
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maia with you through it all — messy, real and yours
@ #maia #withyoucampaign

27 minutes ago

W

20000 | W

@ 71 14.4 272
posts followers following

maia

Liest

me asiam

mRlA
n
SROSH | &

maia s softresss, 2
VE TR

i

maia is everyday
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we love capluring ]
in vour truest Mo Q Lo : Society’s reminder

Do more, always

Slow down ’ Breathe

P
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maia Society says : Grind harder. Do more. Be more.
maia says : Slow down. Pause. And just breathe §
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maia with you through it all — messy, real and yours
¥ #maia #withyoucampaign

W

27 minutes ago
@ maia ;
W ¥ /
maia with you through it all — messy, real and yours
¥ #maia #withyoucampaign
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User journey map

) First encoudter

. Curiosity stage 7 These give me comfort

in the chaos.”

Brand experience
This space feels ke | am entering

Purchase moment - my own journal. t feels like it is

. Product experience

Even the box carries Meaing.
it makes me feel seen.”

i

Maia's packaging

This feels relatable. It speaks to

whal | am going through,

.
° 4..( L, This brand seems to understai

| wanit To know more.

Maia's ’wf[h‘ you'
brand campaign

e Maia's social media
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