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“Temple of Consumption’is a critical dig?ﬁ\
video work that examines the hidden operations of
algorithmic power in contemporary Chinese
consumer society. Through the visual metaphor of
a ciant “algorithmic spider” i « panoptzcor%

»

like web, the pm]ect reveals how algorithms -
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construct an omnipresent “digital panoptzcon

precisely manipulating and amplzfymg mdlvzdual
desires, a’rawmg people into endless eydes of
consumer ri andfleeting pleasures | Vst .
ess, individuals-gradually lose _—  **
autonomous judgment and the diversity of zdentt@f
ultimat ing dlSClplmed into hOmOgemz <

mechﬂ

.
L
¥
-
*

e« X

AL T ALl

VAL VL., -4
LTSS
s S e e

;'-.”!--- -




ey Yan
A'I\{'

v

e xeea
s




'o:o! ‘c‘o O 0 L] .Q."..’:l.i."l..:. u.cro .l.- .'o.l..o:'o:o: .o OO .o:m:c:o:o.o'o'o:o:t:o:O:u:o:ozt'b.o:-:o:o:0:0:0:0:0:0:0:1:0:0:0:0:.:.:.b:.:-:.:.:-';' ‘oleee '0.0'0:_.. OON '7 ‘CO.. O. '. ' Q LB 0 ® O:OQO !'o ! . ,O'C.O" ) ' Q :l_—,.t .. Q. GO Q: ...' Q. "Q i "b t’i 0‘0 O l '.Oil :Q’O:OQ..
.;;;,,.;.'.'.?.°.;.;.;.;.'.v.'.'.'.* i LRI SR i . %,;. ete ,%,.;.;., .;.;,;.;; ’ -.;.‘.:., '.g:;.;:S;.g..,. letelets ;‘: etere! ~;:. AR it
’ . 4 s LR O o.o.o.o'o.o.o.'.o 0 4 0 . ' ‘ ‘O‘i‘ .! s "' W) W (X '.’. .0.'.‘. o . . WO .\ O.' -.Q'ito. .i.o'..o.‘o.,o-.o‘o. ) . !"" .0. ’0’5‘
O e SIS U 5 }‘..J J.h. .‘:'..‘:"""4. , .:.:!”5}"."“&{% ‘, 3'.‘0 P e N Mo ‘0:13‘. ‘n"o'. . . LN ' .uo:“ ‘J:

" l i QORISR
&U&. qo’q':’ U] ) 0" oe .q. o’q.o- 3] ’o"o’-op i'o" "q’o" 93 Lt "q'oh-o’.

J 000000‘0, 'otOotbo. L SO0 o'oo,ooﬁooo
9-“0!0‘6.. 08 [} . .b () G 9w pderidpeds.vi pd,m‘p.tl; l,,.’d.’
'.' .o.b.o'o.oot.o.oboobo ”””.."' ”"””“o'-'-'-' 1 5 0.00008 :' .."' 'i:.l.o'o't'oohn'.'o‘o v r e e o-c*o.&’o'n o'b'o'.' ‘o’

:S:VT K%
RAIHH

. : t.t 0'..0.&. '*O‘h.&'l‘_o‘t.l'.o.o. O

q.........“. a~¢'-rloc atqoiv.o-oncoaioa"o»rilvqaio

BAAAASG .....'0"..0'0.00.’.0......‘. .‘.l‘.‘.....

’Q Q.Q.".' .."'.‘."'...‘0.'0.0‘0'0‘." Ly 0.0.0 * 0.. '.

R KO RCLONNONE e | af; '°'¢’¢ o7sge ’*’"o‘.":i}""‘*' AT S
b s.0 0 X (3 o‘, o.o..p 808 dhetititetitt .0‘9 ‘ $.¥ Q. p.¢:§ .n.o.,..v.o" t.b_.p c.q 0 c.'o.o.o."l ) C ‘,( r{_“;:; O"G.JQ{‘: o’g..v.i'.p.c.b.o o.,..o.o_‘p.r.i.o . o ® . .p. i ..o.o
'oot.......Q...'Q.Q.....QQ 0 o-ooo.ooouco Qo‘oooo .0. .'cco o. Ve 'K’\'an’ .l . lilu" ou'oc!u.ouno‘c !-.I ‘0!!!0

Ooviovbolqndotbnv. OO acomdpvtocqolooinconlq

GO d,#‘,- _.0

)
.l'.'.'.l.l.'.!.... n.'.'.l..l.. Qioooooooqo O .".'. V OISO NCOOCIOOCOCR OO OO0 “.’Qo
. '0‘0'-0'&':'1' o :¢'9°a'o : OO t"qzn:t: ‘o.d:o' i:o .’-‘;':“ 'a’d:o'w't.n 'y q'a'i.o’ :&:.:::- Ys'e e’ ! " X ::’l" '010‘:1' 260 5% 0% % %" d'o'-"'v' ..d.o.o.ﬁ
(IR oottntoool‘ov‘,‘o‘l‘p."v? ,‘.."!.Q‘.‘l .:‘:Q...O’.l‘.‘.‘p‘ .O‘Q.O.Q.o.n.to A . h’i I(. 0 . ‘:00
. " e s ..o...o Q ’Q"..o. .‘.'. o'-..o“’. o.o. o® an - ;._ A. ";}“M ) ..'l".l" ti ".,
0 OO 0 9 : o'oo 00 '0100c~0~ SOOOO0
9'4‘.0.000 a-t‘y‘n’l O NSO Q.‘“... l'O .}“"ﬂ"lo * .C.G’i.!
00..0.000. 8.0 ooootoociooonoo 0 l‘l.o'oo. .‘ OQ
.b.. oo b 0.0 B @ , Q 8 4.6 b 6.0 0 6.0 bl 88 8.8
Q. !.-‘. oooo.. Ol . [} ‘
8000 . ® ooov

SISO ot X

' O »e
LIRS R
7oAl ‘o-o'n!o.p ‘o"o', AAAAN D' 1

."........‘..‘
05009&0.0.o¢b0000
A c‘o‘v' oy °o :o'o'fo‘o'

..

3 () . ‘ .
v ;;.;»;:!*.;.'.' RN e, AR G R COIAN, & s
’q ’oo O .iao’.’to’toi'q:o! 'ogo Q00880 8b OO OO0 O OO SO R "o 8
’ ‘ L) 0 [J . O‘O.C.b‘ht’ . &8 6.0 l 9.6 0.0 0 0.0 00 ] 0.0 880000 0 0 00 b0 0 ..‘.0 0‘0‘& * 0‘0. S8 0 00 .‘.‘l U0 l‘. ) 'i LU IR .b‘. 0'0‘0.0._.‘
...a‘. ..‘. ' \‘..' e i ’oaouooo'coo q..c’.ovo.‘ct.o.oooo 0.0..'.lbl.‘.:0.0q0’." OO0, l.".ii.t.i‘.‘

p‘o o ovo g‘ ., 'o':q'f.""

"‘o.f 'o‘

iy -‘."pf ,t h xa 5 &

Explore how consumers seek a balance between desire-driven consumption and genuine needs.

Create a visual system integrating video, semiotics, and critical theory to expose the power logic of consumer society.
Evaluate the role and limits of interdisciplinary collaboration in addressing metaphors and mechanisms of consumer society.

Research how video art can serve as a public discourse platform, prompting reflection on data privacy, consumer behavior, and identity.
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Research & Define

- Explore core concepts
- Review relevant literature

- Determine case study
- Analysis methodology
- Sketch and design foundational prototypes
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Prototype & Story
&-Development

- Low-fidelity models: Subject and environment
- Complete the image script and draw the storyboard

- Deepening the concept
- Mid-fidelity models
- Music test

["HASE 2

FASAION MEDIA & COMMUNICATIONS

Animation & Deliver

- High-Fidelity Prototypes
- Rough cut video(80%)
- Animation production & Rendering

PHASE 3

- - GEYU ZHANG

Animation & Dellve

- Final Check

- Amends

PHASE 4
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r



08 TeMpPLE OF CONSUMPTION

MOoODBOARD 12

People - Worship Ritual

ad screen

v~ 7V . —

Chains, mechanical devices,
gears, tracks, eyes, cages
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LOW-FIDELITY PROTOTYPES
- SCENE 2

A low-fidelity prototype scene was built with C4D and UES to quickly test spatial
structure and lighting atmosphere. This stage focused on overall feasibility testing.
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