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An overview of the methodological steps of this study

1 - oK

Field Research

- X

Case Study

& 3 & 4

Sensory Workshop Data Analysis

g >

Literature Review Final output

Deep exploration into
theoretical underpinnings of
neuroaesthetics,
sensemaking for adoption,
information processing,
alongside design thinking,
innovative design
processes, and emerging
innovation frameworks.

Semi-structured interviews
with area experts and
practitioners to bring clarity
to insights and direction for
what organizations and
brands to examine that are
working in this space.

Output:

Identified gaps within current
innovation processes that could be
enhanced by an understanding in
neuroaesthetics in order to increase
potential innovation adoption.

A multi-case study review
informed by previous
research phases, looking
specifically at real-world
applications of
neuroaesthetics within
innovative processes and
examining the outcomes.

A testing ground for
implementing
neuroaesthetics into a
familiar design process to
see how a sensory-based
approach could influence
designing and innovating
for emotional resonance.

Output:

Identified gaps within current
innovation processes that could be
enhanced by an understanding in
neuroaesthetics in order to increase
potential innovation adoption.

A triangulation of insights
was conducted cross-
examining the findings from
the literature review with
that of practical case
studies and workshop
outcomes.

Two frameworks to illustrate
what a neuroaesthetic-
informed sensemaking
model looks like and how it
can be implemented into a
typical innovation process.

Direction for future research
to be conducted

Output:

Determined the need for a
sensemaking model and innovation
framework enhanced by
neuroaesthetic learnings.



Modified from Anjan
Chatterjee’s Aeshtetic Triad
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-Meaning
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Neuroaesthetic-enhanced sensemaking model

Sensemaking becomes a three-pathway interaction, mirroring that of the aesthetic triad

Emotional Cognitive

Sensory-Motor Construction

Valuation

Affective

sensemaking

Interpretation
and meaning

Engagement of meaning

appraisal

Sensorial Emotional Cognitive



Neuroaesthetic-led Innovation Framework

Incorporating embodied sensory engagement and emotional resonance into the innovation process

Q

I''iscover

Empathize & Sense

Sensory-emotional immersion

Focus
Embodied experience mapping

Key question(s) What sensory and emotional cues

to consider define the user’s lived experience?

[

Define

Frame & Emotionally Map

Emotional resonance mapping

Aesthetic value framing

What are the current emotional
unmet needs of users?

n
Develop

Aesthetic Prototype & Test

Aesthetic-led prototyping

Emotional feedback loops

Which aesthetic features trigger
trust, excitment, memory, etc.?

v

Deliver

Emotional Validation & Launch

Neurovalidated user testing

Emotional anchoring

How does the final experience
embed affective memory
pathways? What parts of the brain
are being activated when users
engage with the design?
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Reflections on the research

CORE PRINCIPLES FROM THE FRAMEWORK

/

1

Start with feeling: Use
sensory iImmersion to
trigger subconscious,
emotional engagement

3

Bridge sense and
meaning: Treat design
as a meaning-making
orocess facilitated
through sensory stimuli

2

Design for resonance:
Use aesthetic triggers to
orime emotional and
cognitive alignment

4

Embed into existing
tools: Map framework
onto other models as an
enhancement layer, not
a replacement

KEY LEARNINGS

/

Triangulating data
within a specualtive
field requires exploring
diverse areas of inquiry
and acknowledgment
of limitations.

3

Sensory-based design
improves collaboration,
creativity, and emotional
relevance, all critical
factors for innovation
adoption to occur.

2
Embodied sensemaking
(going beyond empathy) is
crucial for deeper user
engagement and more

iNntuitive design.

4

Neuroaesthetics

remains underutilized in
strategy, offering a unigue
opportunity to leverage
learnings as a strategic
advantage.




