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PHASE 1:

STUDENT COMPETITION

PROMOTION

Posts

s/ eliesaab.houseofstories

Visual mock up of the
campaign’s promotional
methods ahead, during
and after the competition.

Social media strategies
were also created to show,
Gen z’s student take overs
and the student winner
taking over the @eliesaab.
house of stories instagram
account, which is the
instagram account created
for this line.

Below, is the mock up of the
image that will be sent within
the email marketing list to
students.
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SOCIAL MEDIA / WEBSITE
EXSAMPLES FOR THE LAUNCH

Including influencer promotion mock ups, including
Elyanna promoting the new line and creating awsrenes
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Figure 14 - (Open Al, chat gpt, 2025)

PHASEE 2 : THE
IMMERSIVE
EXPERIENCE

Images created to give a
visual understanding as to
what the immersive
simulation would look like
in both Dubai Mall and
Riyadh Park Mall.

Figure 15 - (Open Al, chat gpt, 2025) 6



Figure 16 - (Open Al chat gpt, 2025)

Figure 17 - (Open Al chat gpt, 2025) 7



 Figure 18- (Open AL chat gpt, 2025)

Figure 19 - (Open Al, chat gpt, 2025)

Figure 20 - (Open Al chat gpt, 2025)

PHASEE 3 : INTIMATE
DINNER IN THE
SURSOCK PALACE

This mock-up highlights an intimate dinner
curated to spark anticipation, while offering a close-
up first look at the featured products
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MEZZE

Traditional Hummus with Zolar

on

e oil sourced from North Leb:
aha, the n of Akar
ELIE SAAB

and wild Zatar picked from Chetaha, the

Kibbeh Bites

F . 1 i
piced walnut filling, served on vines from Jezzine i 1
r from Mount Lebanan, served wumac o |1 it

infused with
drizzle

slow-cooked with pomegranate molasses, serv | ! ¢
freekeh harvested in West Bekaa I ¥

Knefeh in Orange Blessem . Ml ;
Syrup i i | 3
‘ il i CHATEAU MUSAR (BEKAA VALLEY)
1 Cabernet Sauvig Cins & blend Earthy,

with fresh cheese from South Lebanon and

DESSERT

pistachio crumble

DOMAINE DES TOURELLES RED

Syrah, Cabernet Sauvignon & Cinsault Bold and spicy with notes of dark fruit
and cedarwood

IXSIR ALTITUDUS RED
Syrah, Cabernet S: non, Merlot & Temperullo
Smooth, medium-bodied with red cherry and spice notes

Figure 21 - (Open Al, chat gpt, 2025)
MRS - WHITE WINES -
e : CHATE U KEFRAYA BLANC DE BLANCS

ignon BlaneCrisp a

IXSIR GRANDE RESER

Figure 22 - (Open Al, chat gpt, 2025)

FOOD MENUE AND WINE LIST : IN
PARTNERSHIP WITH BIOMASS

The curated food and wine menus showcase a rich culinary journey across the region

featuring dishes inspired by diverse Middle Eastern cuisines and wines sourced from

local wineries, including a collaboration with an organic Lebanese producer. These

examples reflect the authenticity and regional pride behind the event’s gastronomic
experience
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Figure 25 - (Open Al, chat gpt, 2025)
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Figure 24 - (Open Al chat gpt, 2025)

PHASE 4 : LAUNCH PARTY -
OTTOMAN BUILDING

These visuals offer a conceptual representation of the
campaign’s main event, providing a clear sense of the
aesthetic, atmosphere, and presentation style envisioned
for the experience
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Figure 26 - (Open Al, chat gpt, 2025)

Figure 27 - (Open Al, chat gpt, 2025)

SPOTLIGHT ON THE EVENT :

These visuals outline the layout of the panelists,
performances, food offerings, and user-generated
content opportunities such as a photo booth and

personalised embroidered designs

s bl "

Figure 28 - (Open Al, chat gpt, 2025)

Figure 29- (Open Al, chat gpt, 2025)
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Figure 30- (Open Al, chat gpt, 2025) Figure 31 (Open Al chat gpt, 2025)

Figure 32- (Open Al, chat gpt, 2025) 12
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Figure 37- (Open Al chat gpt, 2025)

MOCK-UPS OF THE PROPOSED
COLOUR SCHEME AND
AESTHETICS:

STORVELLIMNG SC
Mock-ups of the proposed colour scheme
and aesthetics, designed to ensure
alignment and consistency across all
partner and brand collaborations involved

Figure 38- (Open Al, chat gpt, 2025)
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Figure 41- (Open Al, chat gpt, 2025)
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Figure 42- (Open Al, chat gpt, 2025)

THE PROMOTIONAL
APPROACH FOR THE POP-UP:

Conceptual mock-ups of posters and Instagram
invitations, were designed to drive pre-event
anticipation, by maximise brand visibility, and
building targeted awareness across key digital and
physical touch points.
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Figure 43- (Open Al chat gpt, 2025)




#BaytAlHekaya
#ElieSaabXSarahsBag

Figure 45 - (Open Al, chat gpt, 2025
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Figure 44 - (Open Al, chat gpt, 2025)

THE INTERACTIVE
PHOTO BOOTH:

The interactive photo booth features a stylised backdrop inspired by Beirut’s
cityscape, encouraging visitors to capture Polaroid-style moments with friends.

These images are designed for instant sharing across platforms such as TikTok and
Instagram, driving UGC and expanding campaign reach
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IMAGE REFERENCES

Figure 1- (Open Al chat gpt, 2025) Create mock up of gen z students in AUB with the poster given . (Accessed: 1/5/2025)

Figure 2 - (Open Al chat gpt, 2025) Create mock up of gen z students in AUB interacting with the Elie Saab and Sarah's Bag poster . (Accessed: 1/5/2025)

Figure 3 - (Open Al chat gpt, 2025) Create mock up of gen z student winner taking over the @eliesaab.houseofstories instagram . (Accessed: 1/5/2025)

Figure 4 - (Open Al, chat gpt, 2025) Create mock up of gen z student interacting with the campaign. (Accessed: 1/5/2025)

Figure 5 - (Open Al chat gpt, 2025) create a poster to send in a email list . (Accessed: 1/5/2025

Figure 6 - (Open Al chat gpt, 2025) create poster with QR code. (Accessed: 1/5/2025)

Figure 7 - (Open Al, chat gpt, 2025) create elyanna doing a brand deal . (Accessed: 1/5/2025)

Figure 8 - (Open Al chat gpt, 2025) create collaborated instagram post with Elie Saab and Sarah bags. (Accessed: 1/5/2025)

Figure 9 - (Open Al chat gpt, 2025) show a student takeover . (Accessed: 1/5/2025)

Figure 10 - (Open Al chat gpt, 2025) show mock of the website of the collab. (Accessed: 1/5/2025)

Figure 11 - (Open Al chat gpt, 2025) Show me 15 images of product mock ups of bags and t shirts for this collection. (Accessed: 1/5/2025)

Figure 12 - (Open Al chat gpt, 2025) zoom in on this for a more in depth look. (Accessed: 1/5/2025)

Figure 13 - (Open Al chat gpt, 2025) present a look book for these products. (Accessed: 1/5/2025)

Figure 14 - (Open Al chat gpt, 2025) show me what an interactive experience for this campaign in Riyhad Mall would look like. (Accessed: 1/5/2025)

P(‘Il\gc‘izzisgid {(/) /e2n AI3 chat gpt, 2025) show me what an interactive experience for this campaign in Dubai Mall would look like, with speakers talking about thier stories on the screen
Figure 16 - (Open Al chat gpt, 2025) show me what an interactive experience for this campaign in Dubai Mall would look like. with visitors interacting (Accessed: 1/5/2025)

Figure 17 - (Open Al chat gpt, 2025) show me what an interactive experience for this campaign in Dubai Mall would look like. with visitors interacting (Accessed: 1/5/2025)
Figure 18 - (Open Al chat gpt, 2025) Create an interactive experience of the sursock dinner including trying bags . (Accessed: 1/5/2025)

Figure 19 - (Open Al chat gpt, 2025) Create an interactive experience of the sursock dinner including networking . (Accessed: 1/5/2025)

Figure 20 - (Open Al chat gpt, 2025) Create an interactive experience of the sursock dinner including trying bags and guests talking . (Accessed: 1/5/2025)

Figure 21 - (Open Al chat gpt, 2025) Create a bio mass menus that shows food sourced from lebanon that . (Accessed: 1/5/2025)

Figure 22 - (Open Al chat gpt, 2025) following this, create a wine menue howing what regions and wineries its from . (Accessed: 1/5/2025)

Figure 23 - (Open Al chat gpt, 2025)show a mock up of the main event - including all gen z interacting nd over the sunset . (Accessed: 1/5/2025)

Figure 24 - (Open Al chat gpt, 2025)show a mock up of the main event - including all gen z interactingand over the sunset and lookign at products . (Accessed: 1/5/2025)
Figure 25 - (Open Al, chat gpt, 2025) make the interactive Photo Booth . (Accessed: 1/5/2025)

Figure 26- (Open Al, chat gpt, 2025)show a mock up of the main event, where the performances will happen. (Accessed: 1/5/2025)

Figure 27 - (Open Al, chat gpt, 2025)show gens interacting with the Photo Booth . (Accessed: 1/5/2025)

Figure 28 - (Open Al chat gpt, 2025)show a mock up of the main event - show a mock up of the food that will be offered, traditional food by biomass (Accessed: 1/5/2025)
Figure 29 - (Open Al chat gpt, 2025)show a mock up of the main event - including the panelists and sunset . (Accessed: 1/5/2025)

Figure 30 - (Open Al chat gpt, 2025)show a mock up of the proposed embroidery name (Accessed: 1/5/2025)

Figure 31 - (Open Al chat gpt, 2025)show a mock up of the hand worked embroidery. (Accessed: 1/5/2025)

Figure 32 - (Open Al chat gpt, 2025)show guests interacting with the embroidery stand. (Accessed: 1/5/2025)

Figure 33 - (Open Al chat gpt, 2025) show mock up of how the sursock palace with incorporate the elie saab diffusion line pop up . (Accessed: 1/5/2025)

Figure 34 - (Open Al chat gpt, 2025) show mock up of how the sursock palace with incorporate the elie saab diffusion line pop up . (Accessed: 1/5/2025)

ﬁsure %5- (Open Al chat gpt, 2025) show mock up of how the sursock palace with incorporate the elie saab diffusion line pop up lay out of the products with gen z . (Accessed:

i /usr}e;iﬁ- SOpen Al chat gpt, 2025) show mock up of how the sursock palace with incorporate the elie saab diffusion line pop up lay out of the products with gen z . (Accessed:

Figure 37 - (Open Al, chat gpt, 2025) show mock up of how the sursock palace with incorporate the elie saab diffusion line pop up . (Accessed: 1/5/2025)

Figure 38 - (Open Al chat gpt, 2025) show the colour palette for the pop up . (Accessed: 1/5/2025)

Figure 39 - (Open Al chat gpt, 2025) show mock up of how the sursock palace with incorporate the elie saab diffusion line pop up . (Accessed: 1/5/2025)

Figure 40- (Open Al, chat gpt, 2025) show mock up of how the sursock palace with incorporate the elie saab diffusion line pop up . (Accessed: 1/5/2025)

Figure 41- (Open Al, chat gpt, 2025) show mock up of a instagram promotion for the sursock palace, elie saab diffusion line pop up . (Accessed: 1/5/2025)

Figure 42- (Open Al, chat gpt, 2025) show mock up of a promotion poster for the the elie saab diffusion line pop up in the sursock palace. (Accessed: 1/5/2025)

Figure 43- (Open Al, chat gpt, 2025) show mock up of a billboard sign for the elie saab diffusion line pop up in the sursock palace . (Accessed: 1/5/2025)

Figure 44- (Open Al, chat gpt, 2025) show mock up of the Photo Booth with Lebanese influence for the elie saab diffusion line pop up in the sursock palace . (Accessed: 1/5/2025)

I‘(‘/l\ gure 45d- gen Al chat gpt, 2025) show mock up of the pictures from the Photo Booth , including the products for the elie saab diffusion line pop up in the sursock palace .
ccesse:




