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BRAND
SUMMARY

MEA WILKS, draws deeply from her
roots in Birmingham’s industrial
landscapes and the structure of a
childhood in a strict religious community
as a lens for creating designs with “soft’
structural quality.
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Her designs serve as tactile memoirs,
translating personal history into fabric.
Through artful manipulation, each
gather, ruffle, and pleat becomes a
vessel for emotional sentiment, carrying
traces of her memories and heritage.

Functionality and seasonless wearability
ground her pieces, designed to be
layered, cherished, and worn across
seasons and passed down for years to
come. For Wilks, design is an act of
transformation—a cathartic release that
allows her to reshape and beautify past
traumas, crafting something both
authentic and enduring in the process.
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Building community

through vulnerability &

storytelling.

One of the prime focuses for the brand is
world building and community- through
vulnerability and storytelling.

Undoubtedly influenced by the memory of
her religious upbringing, she aims to
reshape her own idea of what a community
of women could be.

The vision for the brand as one of
collaboration and creativity, centred
around age-old storytelling and
vulnerability.

The brand looks for hidden connections-
between ourselves, our past and our
future,

With a deep rooted interest in Women'’s
art and literature, with women inspiring
every element of the brand- MEA:WILKS
aims to create a similar space for women
to wear and tell their stories. One that
transgresses time and trends.

legacy is to create a secular space
indifferent to those one could
expect from a certain intense and
collective experience-something
that previously only occured for her
in the context of religious events
and gatherings.

Though she is not ideologically
religious anymore, the brand’s
aesthetic and visuals have been
deeply shaped by the rigid
structure and iconography
embedded in her memories.

The products of the brand serve to
speak for themselves and provide a
voice to a narrative once too
difficult for her to speak about.

The wider vision of the brand seeks
to escape the physicality of clothing
entirely- with close friends, family
and customers of the brand coming
together as a collective who often
wear and constantly reflect the
spirit of the brand day-to-day.
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Aims & Obijectives

Space for the
community
surrounding the
brand to come
together.

This is achieved
through regular
small scale
events,
promoting the
product as well
as providing an
experience for
openness. le-
dinners, panel
discussions,
book clubs etc.

A strong brand
image meaning
each piece feels
luxury and
desirable.
Limited pieces
will impact the
demand and
bespoke aspect
of each garment.

COMMUNIT,

JESIRABLE
PRODUCT

CLOSE BRAND-
CONSUMER
RELATIONSHIP
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QUALITY
- Selecting suppliers with transparent
supply chains.
- Prioritising fabrics that are mono-
fibres to reduce environmental impact
in end-of-life stage.
- Exploring different methods of
cutting to improve fit.
- Sourcing fabrics from local
business owners to reduce carbon
footprint of brand.
- Collaborations with different
industry specialists eg. Knitwear.
- Utilising tailoring techniques as
well as couture.
- Garments that are long-lasting with
fabrics reflecting aim.

Repair service increasing the life
span of each garment.

INNOVATION

- Brand aesthetic set by
designer’s standard without
conforming to trends.

- Pieces are handmade by
designer and studio team making
each garment bespoke.

- Fabric manipulation methods
core to the brand’s identity and
this is always involving in shape,
form and size.




‘SEASONLESS’
& "BESPOKE"”
RANGE

Customers have
access to
shopping the
‘SEASONLESS’
range on online
retailers or the
website with
core pieces fo
the brand being
available in
limited colours
and size range
UK 8-18

"MINDFUL"
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WEAR & TEAR
RETURN POLICY
Buttons, zips and
fastenings-
replaced

Holes & Tears-
patched

Durability |

mm\ \\\CE CHARACTF b”

Functionality

DESIGN

FABRICATION

Playful mix of

lightweight
heavy materials

TACTILE

Sensory
Fabrication &
Texture-heavy

&

FIT
Intermediate
-loose fit
can be
expected of
most pieces
in the
product
range

Comfort

( Identity &
\ Recognition
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FEATURES

Pockets are included on
almost all garments and are
sizeable to replace the
need for a further accesory
or to enhance storage
capacity of outfit

Drawstrings, buttons, zips
and hoods aid the
wearability and
adoptability of each piece.

MEA:WILKS

‘Times New Roman’
font & colon
between first &
surname is a discreet
nod to childhood
ingrained memory of
bible scriptures and
their reference
layout

COLOUR
B&W

Nudes
Pastels
Formal
suifing prints
(checks,
stripes,
gingham
etc.)

Animal Print
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VERTICAL
INTEGRATION

Owning multiple stages
of the supply chain from
production to retail with
online store.

Providing greater
control in costs and
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emerging brands who
have small studio
teams.What can be done
and managed in-house is
completed at lowest cost
possible within studio.
Wider production post
collection is passed onto
manufacturers.

Design
Sampling
Fitting

Alterations &
pattern
adjustments/
digitisation

Second Fitting
Alterations
Final Fitting

Final
Alterations

Show looks in-
house
production
alongside
studio team

Show Room
(London & Asia)
Production

Distribution
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HOW TO CREATE A CULT"

“ARAND FOLLOWING

1
BRAND 1Y) MEA:WILKS

HIERARCHY > \

" DESIGNER (ME) RN

SECULAR CLERGY REGULAR CLERGY

CREATE A SENSE OF BELONGING
Develop a brand narrative & values
that resonate with target audience,
This helps establish a sense of

identity, purpose and belonging- Studio team, ﬁ) {
collaborators,
BUILD A COMMUNITY production |
Encourage followers of the brond A \ (factories,
fo connect with each other through . suppliers, }
online and fo-person events Sylos; P‘R Agency manufacturers)
CREATE A UNIQUE PRODUCT OFFERING 2 2

Ensure the brand sfands out visvally and
differs from others within the industry.

\
ENDORSEMENT FROM VIP'S R [
Create a reputation and build promotion in line with Friends & Family Social media influencers,
industry VIP's and fan favourites, Offering looks for events of the brand brand b dors & Al

Consider the structure of a church and styling to build popularity of brand image.

recruiting new members, ironically the :
same process can be opplied when INSTILL TRUST :
seeking new brand loyalty and following. Loyalty schemes, invites fo brand
events, regular marketing. Make the
customer feel like a VIP. o ‘ e\ VAR LS

Consumer community
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Knock Knock, is an
exploration of personal
mythology. A reckoning with
a past I once felt ashamed to
speak of. Raised within the
confines of a cult, I long
viewed my experience as
something to silence,
suppress and overcome,
Shame is the lowest
frequency we can exist in,
and this body of work
represents my attempt to
transmute that frequency
into peace.

COLLECTION i} .
he garments are sFeeped in

BRIEF Sl or et
abjection. It is a meditation

on transformation, truth and
reclaiming narrative.

I offer this work in gratitude
to those who have supported
me with gentleness and
presence during this strange
and profound chapter in my
life.

Collaborations include

knitwear with Chanel Tsan
and Kier Jamieson.
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MEA:WILKS
FINAL LINEUP

LOOK 01 LOOK 02 LOOK 03
- Ministry Coat - Preacher’s Poncho -Lace Tie
Holy Hooded Scarf « Knit Crass Stocking Socks = Choir Boy's Ruff Shirt
- Staine ase Wi T ohis - Pinstripe Drawstring Sutt Trousers - Corseted Tie Bele SKirt
Suained Glass Window Tights ~ Frill Hoodie
- Church Dress

- Knit Gloves

MEA:WILKS
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LOOKBOOK

MEA:WILKS



MEA:WILKS

LOOKBOOK
A o .
B s (l
]
]
[ | |
|
\
|";k }'(‘
|| i
( L
| Wl
Mmoo
i MAN
d L’} S

MEA:WILKS



RANGE PLAN

FRILL HOODIE

11110001

100% VINYL PVC
FROSTED MATTE BLACK

CHOIR BOY'S RUFF SHIRT
11210001

100% COTTON POPLIN
BLACK/WHITE STRIPE
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WIDE LEG DRAWSTRING TROUSERS MINISTRY COAT
21320001 21110001
100% POLYESTER 100% COTTON DRILL
RED/BLACK PIN STRIPE LIGHT GREY DRAB
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RANGE PLAN

PREACHER'S PONCHO CHURCH DRESS
11110001 21410001
100% COTTON (WAXED) 100% PVC
BLACK WHITE

STAINED GLASS TIGHTS

HIGH-WAISTED CORSET SKIRT 23320001
21420001 85% POLY AMIDE
100% NYLON 15% SPANDEX
BLACK R0 DENIER
WHITE

MEA:WILKS



RANGE PLAN

CULT PARTY T-SHIRT
11210001

100% ORGANIC COTTON
BLACK

Cute Poorty

CULT LEADER T-SHIRT
11210003

100% ORGANIC COTTON
WHITE

CULT LEADER

APOCOLYPSE T-SHIRT
11210002

10076 ORGANIC COTTON

WHITE

AI/A’

MEA'WILKS

HOLY HOODED SCART
23130001

100

IVORY/CREAM

CHURCH PUMPS
22620001

100% LEATHER
WHITE

OXFORDS
22620002

100% LEATHER
WHITE

100% POLYESTER

= LACE TIE

-
i- 23610001
{ IVORY/WHITE

MESSANGER BAG
14620001

50% LEATHER

50% COTTON POPLIN
WHITEBLACK STRIPI

FINGERLESS KNIT GLOVES KNIT CROSS STOCKINGS

21630001 21620001
POLYESTER 0% COTTON
LAMEBSWOOL 3¢ POLYESTER

S, COTTON WHITEBLACK

WHITECREAM'RED

MEA:WILKS



RANGE PLAN

MESH POLKA BLOUSE

e LACE BLOUSE
2210000 211210002
100% POLYESTER

BLACK POLKA

100% POLYESTER

I I WHITE

DRAPED TROUSERS
21320002

100% COTTON DRILL
BLACK

MEA:WILKS

PVC ROBE

211210001

1007 VINYL

FROSTED MATTE BLACK




As shown: Holy Hooded Scarf by MEA:WILKS
X Chanel Tsan, Church Dress and Stained

Glass Window Tights by MEA;WILKS

21110001

PRESS PACK

Name
Collection Name

21410001

o oy
23320001 4;‘ L N

_d
& ¥

00-001-FS-5525 &

Mea Wilks
Knock Knock

LOOK ONE

23130001

LOOKTWO

11110001

21630001

AS SHOWN: Preacher's Poncho,
Frill Hoodie, Pinstripe Elastcated
Suit Trousers, Knit Gloves

11110002

21320001

MEA:WILKS



LOOK THREE

AS SHOWN:

Lace Tie, Choir Bov's
Ruff Shirt and High
Wiasted Corset Skirt by

MEA:WILKS 11210001

23610001

21420001

PRESS PACK 00-001-FS-5525
Naome Mea Wilks
Collection Name Knock Knock

COLLECTION
LOOKBOOK

MEA:WILKS
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Knock knock, who's there? Marianna draped in
the Holy Hooded Scarf, Church Dress and Stained
Glass Window Tights. Ministry coat embellished
with silver jump rings and heavy with secrets.
She’s not here to pray, she's here to haunt.

MEA:WILKS




Marianna takes the stage in
gleaming black PVC Frill
Hoodie, paired with corset
skirt and blazing red tights.
Shoes stylist’s own.
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Fierce, focused and
alive, Marianna
wears red tights
(stylist’s own) with
Frill Hoodie and
Corset Skirt by
MEA:WILKS.

MEA:WILKS
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Flipping tradition on its head, choir boy shirt reimagined,
pinstripe trousers hiked enough to flash the knitted cross socks
in collaboration with Chanel Tsan. The Preacher’s Poncho drapes
Marianna’s shoulders. Shoes stylist's own.

MEA:WILKS



Model: Marianna
Karapanagioti at BEX3
Agency

Hair: Peter Cheng at ESHK
Hair

Makeup: Ashley Syt
Styvling: Gigi Zarzycka
Photographer: Alistair
Hendry

Knitwear: Chanel Tsan
Print: Kier Jamieson
Film Development & Scan
Analogue Films Lid

Production: Gigi Zarazyveka,

Alistair Hendry, Mea Wilks
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