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Concept.

This collection is a reflection of my dual heritage, blending the
structure and precision of classical English tailoring with the
vibrant, organic beauty of traditional Sri Lankan dyeing
techniques, particularly using turmeric. Each garment becomes
a dialogue between cultures — the clean, refined lines of British
craftsmanship meet the bold, natural unpredictability of South
Asian colour. Through this fusion, | celebrate the hybridity of
who | am: not one or the other, but a harmonious interplay of
both, creating a distinctive look that brings together people,
cultures, and ideas.



Manifesto.

At Chinnadurai, we are more than a
contemporary fashion brand; we are a
brand that embodies heritage,
inclusivity, and environmental
responsibility. Our mission is to redefine
fashion by breaking down traditional
boundaries, embracing vibrant cultural
roots, and designing for a sustainable
future. Chinnadurai is a celebration of
individuality and self-expression, deeply
rooted in Sri Lankan heritage and
envisioned to serve all genders.

We create tailored, contemporary
clothing that transcends binaries,
embraces boldness, and promotes
sustainability.




Unique Selling Point.

Bold, Tailored, Inclusive.

Bold, genderless fashion rooted in Sri

Lankan heritage, crafted sustainably

for those who wear their individuality
with pride.




At Chinnadurai, we believe in the
transformative power of colour and mate-
rial to create clothing that is as expressive.
Our designs embrace bold, vibrant colours
inspired by the vivid landscapes, markets,
and festivals of Sri Lanka, infusing each
piece with a sense of energy and cultural
richness. We aim to bring daring colours to
life, crafting garments that make a
statement and inspire individuals to
embrace their unique style. Each material
is carefully selected to adhere to our core
values and ethos, which include its quality,
colour, texture and movement. At
Chinnadurai, wearing colour is more than a
choice; it's a declaration of individuality and
style.

Brand Ethos.

Chinnadurai brings together the

richness of Sri Lankan heritage and the
precision of English tailoring to create
garments that are both visually striking and
meticulously crafted. Inspired by Sri Lanka’s
vivid landscapes and bustling markets, our
designs feature bold colours and

intricate details that pay homage to our
cultural roots. This vibrant aesthetic is
elevated by the refined structure of English
tailoring, known for its attention to the fit of
the garment, quality, and timeless
sophistication. By blending these two
traditions, Chinnadurai creates clothing that
is unique and contemporary. A fusion of
expressive colour and structure, designed
for those who appreciate cultural depth and
impeccable craftsmanship.

At Chinnadurai, craftsmanship and quality
are at the heart of everything we create.
Our garments combine the elegance of
traditional tailoring techniques with modern
design sensibilities, resulting in pieces that
are timeless yet innovative. This

dedication to craftsmanship ensures that
each Chinnadurai piece feels as luxurious
as it looks, designed to be cherished and
worn for years to come. Our customers

can feel confident that they are investing in
clothing that is as meticulously constructed
as itis beautiful, a testament to our belief
that craftsmanship and quality are
inseparable.




In aworld that's becoming increasingly
accepting of diverse identities, we believe
clothing should reflect this shift.

At Chinnadurai, our designs reject conven-
tional norms, offering styles that transcend
traditional gender categories. Chinnadurai’s
aim s to join the other brands forging a
change in the fashion industry that has long
dictated how we dress.

We envision a fashion world where clothing
serves the individual, not stereotypes, and
our genderless, tailored fits are a testament
to that belief.

Brand Values.

At Chinnadurai, transparency is at the heart
of everything we do, and we believe our
customers deserve insight into every step
of our process. From sharing how each
piece is crafted to introducing the artisans
behind them and openly discussing the
environmental impact of our choices, we
are committed to building a brand rooted in
honesty. As a start-up, pursuing
€eCco-conscious practices can be
challenging due to limited resources, but
this is precisely why transparency with our
community is essential. We invite our cus-
tomers to join us on this journey, supporting
and witnessing our growth as we strive to
fulfil our promise of becoming a truly sus-
tainable and responsible brand.

As a small, contemporary fashion brand,
Chinnadurai recognises the environmental
responsibilities that come with producing
clothing. We are committed to minimising
our footprint and making choices that
respect both the earth and future genero-
tions. By producing in small batches,
working with responsible suppliers, and
prioritising quality over quantity, we aim to
create clothing with a mindful approach. We
understand that sustainability is a journey,
and as we grow, so will our dedication to
reducing our impact on the planet.
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Wrap Skirt Developement.
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Denim Waistcoat Development.
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Knit Jumper Development.
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Final Fabrics.
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Final Line Up - Front.




Final Line Up - Back.







Range Plan.
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Range Plan.




Look 1 Outcome.




Look 1 Outcome - Details.




Look 2 Outcome.




Look 2 Outcome - Details.




Look 3 Outcome.




Look 3 Outcome - Details.




