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mai usami is a womenswear brand based in Tokyo, Japan. 
Grown up in Gifu, educated in both Kyoto and London, 
Mai explores a new world of sensibility with the mixture 
of delicacy and boldness by merging Japanese and West-
ern codes which references both cultures and histories.

Mai has interested in the strength and fragility of women 
which came from her background of being born in coun-
tryside Japan and studied BA international relations. Mai’s 
challenge is encouraging all women to express themselves 
and use their femininity for themselves with our clothes.

mai usami celebrates Japanese heritage and women re-
vealing their femininity. We create the clothes which gives 
women self-confidence and raise the spirit.
  

Manifesto



Brand ethos

Mai’s design is initially inspired by the emotions stirred by her 
memories of childhood and experiences. She also looks at the 
history of Japan and Westen countries to get ideas for silhou-
ettes, details, patterns and motifs to express femininity which is 
interpreted differently in different times, countries and cultures, 
as well as women’s strength and delicacy.

The brand committed to source fabrics and materials in Japan 
and attempt to select sustainable materials such as natural, 
organic and recycled fabric as much as possible. Our products 
are all manufactured in local Japanese reliable factories, and 
our unique and delicate fabrics are created by using Japanese 
traditional technique and colourways.



Brand Values

Japanese heritage

We Support the preservation and development of Japanese culture by using Japanese fabrics, actively 
incorporating traditional Japanese techniques and color palettes, and partnering with traditional crafts-
man and artisan. Our production is carried on in trusting relationship with local Japanese factories 
which enabled us to achieve well-considered garment construction and design in terms of its longevity 
which allowing clothes to be worn for decades instead of seasons. Our customers enjoy the benefit of 
made-in-Japan quality and reassurance.

Sastainability

The brand always respects the people who spin, weave, dye, embroider, sew and knit our every gar-
ment. Mai always goes to all production sites in every part of Japan to understand how the artisans, 
seamstresses and staffs work in the system, environment, and wages. We develop long lasting relation-
ship with suppliers that share our same philosophy of respect to create a better product.
Not 100% of our materials are sustainable at the moment, but we continue to work on the use of se-
lecting sustainable fabrics which is less harmful to environment. 
The information about suppliers and materials are all opened at our brand official site, which can pro-
vide transparency to our customers.



USP

Mai’s design inspiration stem from her 
personal emotion of her upbringing in 
a traditional rural town where a strong 
male chauvinism and patriarchal fa-
therhood still existed, and her working 
experience in Japan.
In Japanese society, women feel huge 
pressure on how society sees you and 
they should follow fashion expectations 
and tips. Women are even evaluated 
and judged by men based on their ap-
pearance and clothing. These tenden-
cies are stronger in the countryside than 
in the city.
Mai was not allowed to wear pink prin-
cess dresses when she was little, and it 
might be because her mother had an 
unconscious misogyny instilled by rural 
patriarchal community and an aversion 
to clothes with lace, frills, ribbons, and 
other feminine details.
On the other hand, when women dare 
to seek power in a patriarchal society, 
they use their femininity as a masquer-
ade to make herself appear less threat-

ening to prevent expected retaliation 
from men. (Riviere, 1929)
Instead of excessively denying details 
and silhouettes which are considered 
‘feminine’, or conversely using femi-
ninity as a shield against social reac-
tions rather than their own choices, we 
would like women to be able to express 
their femininity for themselves and 
choose the clothes for their own pleas-
ure and self-confident.
Our brand aim to create the clothes 
which liberate women.

Moreover, having been born and raised 
in Japan, moved to London and been 
surviving in Europe, Mai wants to pre-
serve Japanese identity as a minority, 
rather than consume Orientalized tra-
ditional Japanese culture as fashion. 
Through design, she wants to convey 
Japanese history, racial characteristics 
and what Japanese people cherish and 
carry on their back.



Dim lit is a reflection on the 
deep, half-remembered primor-
dial landscapes that linger in 
our minds — those hazy memo-
ries that never quite fade away.
Grown up in rural Japan, in a 
time before the internet and 
surrounded by fields and moun-
tains, I knew little of the world 
beyond. Reality felt dim, unfa-
miliar, and sometimes a little bit 
unsettling. My only escape was 
the world inside my head, built 
from books and imagination — 
boundless and private.
As I grew older, reality expand-
ed. Alongside it came the feel-
ing that I didn’t quite belong 
— misaligned with the world, 
speaking into a void. Growing 
up, it seems, is learning to sit 
with that sense of isolation.

Still, in those quiet moments, the 
landscapes of my childhood come 
back to me: the outlines of the hills 
at dusk, the scent of wet rice fields, 
the stillness of an empty road. Even 
now, they offer a kind of comfort 
— a reminder of something un-
touched.
In traditional Japanese aesthetics, 
there’s beauty in the shadows, in 
the blur, in what’s not fully seen. 
It’s a pull towards the quiet, the 
subtle, the space between things.
Dim lit is a way of tracing those 
fragments — the memories that 
remain, flickering softly in the half-
light.
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