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This document presents my chosen images from my tactic: an abstract pollitically charged 
shoot for a social media campaign. 

Each image forms my brand’s purpose and communicates NetZero swimwear’s story in aiming 
to connect the consumer to the orginal form of their clothing. 

To amplify this shoot, the campaigns BTS content and outcome are amplified through our 
social media channels on Instagram and Tiktok. One objective is to raise awareness of ghost 
fishing nets by achieving over 10,000 impressions on the campaign’s abstract shoot visuals with-
in the first month. . We also aim to grow the ocean conservation community by tapping into a 
wide range of emotional and stylised content to share oceanic knowledge and experience. 

Furthermore, we took our outcome and further amplified it to create our landing website page 
and logo. Finally, in collaboration with a journalism student, a column featuring an image from 
the outcome was produced on NetZero Simwear’s purpose and identiy as a start-up, which sup-
ported my objective on securing media recognition. 

Tactical Outcome
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Amplification 
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I’m not ashamed of 
audio 

The instrumental audio has emotional chords expressing 
an oceanic aligned theme; perfect to allow the consum-
er to remain focussed on the images and the emotion-
al quote at the end. The sound is there to encourage a 

stronger deeper emotional response to the post.  



13

Sunny by 
Ella Fitzgerald

The instrumental section sets the tone: bright, 
playful, and slightly timeless.
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BTS Instagram 

Blacktop Tides

The viral sound creates a calm 
beach aesthetic scene, with tran-

quil happy undertones. 
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Keep Looking  
by Sade 

The viral sound has an upbeat rhythm 
while also combining a playful and re-
laxing melody, adding character to the 

BTS. 
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BTS TikTok 

Life Will Be
By Cleo Sol

Using Gen Z buzz language on TikTok 
helps me connect directly with my core 
audience in a tone they recognise and re-

late to.
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Logo 
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Amelia Whearty’s Newspaper column 

Fig. 1,2. Side Hustle Magazine (2025) 
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Fig. 3,4. Side Hustle Magazine (2025) 
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Fig. 5,6. Side Hustle Magazine (2025) 
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