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BRANDETHOS

Chinese designer YiQi Huang established menswear brand

ECHIQUIER in 2025.
adhering to comfort, aesthetics and quality. Giving clothes playfulness.

Slow fashion is always the core philosophy of the brand.
first for pre order. Then the brand will work with agency to present in

The studio based in London, and the collection will be presented online
showroom and pop-up for sale.

The brand wants to present Neutral and interesting designs that make dai-
ly clothes more possible. We are high standard in the selection of fabrics,
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STATEMENT OF INTENT

The collection is inspired by childhood memories and emotional revisits to father.
Through this design, designer recalled her childhood image to father as a hard worker
who was often absent from the home and not good at expressing his emotions. Hoever,
these brief moments of companionship are deeply imprinted in designer’s memory and
became the starting point of this collection. This collection is not only a tribute, but also a
re-examination of the versatility of the contemporary man: the man who canbe confident
and calm in the workplace, but also warm, caring and reliable in the family.

This collection coveys a balance between the professional glamour of today’s men and
the tenderness and care for their families, creating a more complete and authentic image
of masculinity. Inspired by men’s workwear, classic suits, trousers, trench coat from the
90s-00s. The sihouettes use many typical home elements such as deconstructed aprons,
curtain, table clothes, lace, etc. The collection also draws inspiration from the domestic
task of folding clothes. The natural creases formed in the folding of shirts are extended
and developed, and through the construction of folds and layers, the ordinary but pre-
cious memories of “family” are visualised.

This collection’s fabrics are vintage and classic inspired floral fabrics and fabric with strips
and checks, as well as modern nylon, wool, leather. In addition, inspired by clothing
crease, the fabric shaping technique gives the fabric a visual look and feel that is both
gentle and powerful.
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RESEARCH FOR CUSTOMERS

- James is a Fashion Business

student who love to make films.

- He likes the vintage feel and
9os Aisan style.

- In his posts that denim and
classic workwear are often seen
in his daily outfits, which is in
line with this collection.

juliusgod

™ ‘

Julius is a stylish instagram influencer,
His outfits focous on color combinations
and usually with the low saturated color.

His style often have a vintage and classic
feel.

mainasuarezz

-Maina is a stylish instagram influencer.

Her outfits are often neutral. She often
pairs simple, classic pieces together to

make them stylishly.

- Espeically the bag is an indispensable
accessory in all her outfits. In this
collection the bag is one of the keys in
the structure of the garments.

eric94korea YV *it

- Eric is a famous model. In terms of
his styling style for the shoot it
matches the vibe of this collection.

-In contrast to his work image, his
everyday style is simple and causual,

often wearing printed shirts with plaid.
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COMPETITOR RESEARCH

Competitors include KOVA, Moohong, PeterDo etc. Their price around 300 to 3000
pounds,incaseof KOVAitsaround 2400 poundsforatrenchcoatand400 poundsforashirt.
The price is about the same as ECHIQUIER and the market level are also ready-to-wear.
And they have a more netural style, comfortable and a minimalist yet individual design.

MARKET LEVEL

Haute
Couture

Luxury brands

Mid-level brands
Non-luxury

fashion brands

High street brands
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Juirgenssen, Hausfrauen-Kiichenschurze, 1975

Office Desk Apron
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Pl S ATEE N N

Teresa, n. ° 95, 1961, p. 33. Biblioteca Nacional de Espana.

Fde las Amas de casa”.
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Old photos of fathers. The images when they were working.
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Lace Apron
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Vinciolo. Singuliers et nouveaux pourtraicts
servant de patrons a faire toutes sortes de poinct coupé, Paris, 1587.
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I used laser-cut leather to simulate lace. I collected many lace patterns and designed the finnal
product.

I tried using cotton fabric for laser cutting, and it looked visually appealing and combined nat-
urally with the shirting, but it was very fragile. Then I tried leather, which was more durable.
The combination of leather and the lace-like cutout patterns created a contrast, giving it both a
sense of thoughness and elegance.
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Rolled shit Shse
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This knitted. sample inspired by the' dining table
was, designed in-collaboration with-Stidents
from the kKnit depdrtment. We-atteniptéd to use
kuitted techniques to‘create 3D patterns such
as knife, fork, vase and plate. Einally, we knitted
anropen, vase on the‘collary with the opening

allowingitems to.be placed inside:
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I drew the shape of a cup on the fabric that often appear in the home and office desk.
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FINAL COLLECTION
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