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B R A N D E T H O SB R A N D E T H O S

London Based, Chinese designer YiQi Huang established menswear brand 
ECHIQUIER in 2025.

The brand wants to present Neutral and interesting designs that make dai-
ly clothes more possible. We are high standard in the selection of fabrics, 
adhering to comfort, aesthetics and quality. Giving clothes playfulness. 
Slow fashion is always the core philosophy of the brand.

The studio based in London, and the collection will be presented online 
first for pre order. Then the brand will work with agency to present in 
showroom and pop-up for sale. 
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2008 Beijing

STATEMENT OF INTENT

The collection is inspired by childhood memories and emotional revisits to father. 
Through this design, designer recalled her childhood image to father as a hard worker 
who was often absent from the home and not good at expressing his emotions. Hoever, 
these brief moments of companionship are deeply imprinted in designer’s memory and 
became the starting point of this collection. This collection is not only a tribute, but also a 
re-examination of the versatility of the contemporary man: the man who canbe confident  
and calm in the workplace, but also warm, caring and reliable in the family.

This collection coveys a balance between the professional glamour of today’s men and 
the tenderness and care for their families, creating a more complete and authentic image 
of masculinity. Inspired by men’s workwear, classic suits, trousers, trench coat from the 
90s-00s. The sihouettes use many typical home elements such as deconstructed aprons, 
curtain, table clothes, lace, etc. The collection also draws inspiration from the domestic 
task of folding clothes. The natural creases formed in the folding of shirts are extended 
and developed, and through the construction of folds and layers, the ordinary but pre-
cious memories of “family” are visualised.

This collection’s fabrics are vintage and classic inspired floral fabrics and fabric with strips 
and checks, as well as modern nylon, wool, leather. In addition, inspired by clothing 
crease, the fabric  shaping technique gives the fabric a visual look and feel that is both 
gentle and powerful.
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COMPETITOR RESEARCH

Competitors include KOVA, Moohong, PeterDo etc. Their price around 300 to 3000 
pounds, in case of KOVA it’s around 2400 pounds for a trench coat and 400 pounds for a shirt. 
The price is about the same as ECHIQUIER and the market level are also ready-to-wear. 
And they have a more netural style, comfortable and a minimalist yet individual design. 
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Housewife’s Kitchen 
Apron

Juirgenssen, Hausfrauen-Kiichenschurze, 1975 Office Desk Apron
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HOUSE     HUSBAND
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The image of men here wearing suits and 
ties while also donning aprons to do house-
work creates a visual contrast.

This collection examines how the male fig-
ure expresses softness, caring and responsi-
bility in domestic roles.
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This is an old photo about me when I was a child, my father and 
our family.



26 27

OFFICEOFFICE                    MANMAN
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London   1958-1959

London   1958-1959

London 50’s office men and their office. They are 
all dressed in formal clothes, shirts and ties. The
neatly arranged desks exuded a cold and imper-
sonal atmosphere. This was opposite to the atm-
osphere in a family setting.
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Asis, I. (2001) Yamanote. London: Pocko Editions.

Japan  2001
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Old photos of fathers. The images when they were working. 
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Lace Apron
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I used laser-cut leather to simulate lace. I collected many lace patterns and designed the finnal 
product. 

I tried using cotton fabric for laser cutting, and it looked visually appealing and combined nat-
urally with the shirting, but it was very fragile. Then I tried leather, which was more durable. 
The combination of leather and the lace-like cutout patterns created a contrast, giving it both a 
sense of thoughness and elegance. 
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Inspired by the act of folding clothes in household, I noticed 
that when shirts are folded, creases would appear. Therefore, 
I attempted to incorporate the effect of these creases into my 
collection.
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This structure need to fusing first to increase the thickness 
and hardness of the fabric. Then fix the shape with glue.
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This knitted sample inspired by the dining table 
was designed in collaboration with students 
from the knit department. We attempted to use 
knitted techniques to create 3D patterns such 
as knife, fork, vase and plate. Finally, we knitted 
an open vase on the collar, with the opening 
allowing items to be placed inside. 
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I drew the shape of a cup on the fabric that often appear in the home and office desk.
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I hope the person wearing this trousers can 
instantly switch roles. Even if you are wear-
ing a pair of sneakers, you still have a leather  
shoe cap or  heel  that can be swithed.
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LOOK 2
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LOOK 3
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FINAL COLLECTION



78 79



80 81



82 83



84 85



86 87

BIBLIOGRAPHY

Asis, I. (2001) Yamanote. London: Pocko Editions.

Gents fashion co: The home of men’s fashion in 2024. Gents Fashion.

Kraatz, A. (1988) Dentelles. Paris: A. Biro.

Hashagen, J. and Levey, S.M. (2006) Fine & Fashionable: Lace from the Black-
borne Collection. Barnard Castle: The Bowes Museum.

Siegel, E. (2024, April 24). Within the gender housework gap, laundry is one 
of the most unequally divided tasks. Stacker.

Staff, S. 1990s men’s fashion: Decoding the decade’s iconic styles.



88

ECHIQUIER By YiQi Huang
A/W 2025


