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to all the fashion 0V ers

CODERS iS about overconsumption, it examining its dual impact on psychology and
the environment. Rather than merely romanticising fashion, It doesn't just frame

fashion as glamorous; ng in.

it forces us to stare down the spiral of desire we're drowni
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The Symbolic Desires & Self-Deception
the psychological allure of consumerism
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She wore desire |ike it

was stitched into her skin.










A B o d vy foo r Soa e . A Life for Consumption

The Price of Excess is Me. We Buy Things We Don't Need

ale.
mption.

to Impress People We Don't Like,



dan)oe

|
From ‘Sacred Symbols' to Trash
where the excitement of shopping fades, leaving behind waste and regret.
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CLOTHES EVERYWHERE., STILL NAKED?

Stop Buying. Start Thinking.

Your Cart is Full. '
So is the Landfill. :

A FULL CLOSET &
NOTHING TO WEAR.
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The Emptiness After the quick thrill
where consumption becomes a compulsive cycle—emptier with each round, yet harder to escape.




We promised to stop, after the last haul., Then came the next drop.




The pile grows. The hunger stays. What are we really trying to fill?







